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THE OLD WAY Word of mouth



THE OLD WAY Advertising



CASE STUDIES Individual issues



THE NEW WAY Ranting/Issues



CASE STUDIES Direct Customer Service



CASE STUDIES Alaska Airlines Group

United Airlines

• You can let it get a 
head of you or get out 
in front of it.

• In these cases the 
airlines turned it to 
their advantage. 

• Contrast this with…



CASE STUDIES jetBlue

Ryanair



GUIDELINES Check List

1 – Awareness

2 – Decision Making

3 – Reacting

4 – Engaging

5 – Monitoring

6 – Focus



BUT WHAT NEXT? Social graph



BUT WHAT NEXT? Social opportunities



BUT WHAT NEXT? Gaming



BUT WHAT NEXT? All about mobile



GUIDELINES Check List

1 – Understand the graph(s)

2 – Use Facebook

3 – Make products social

4 – Take a few risks

5 – Get a mobile strategy



Social Commerce

• ….is a subset of electronic commerce that 
involves using social media, online media 
that supports social interaction and user 
contributions, to assist in the online buying 
and selling of products and services. More 
succinctly, social commerce is the use of 
social network(s) in the context of e-
commerce



Thank you!
timothyo@t2impact.com

www.lute-tec.com

www.tnooz.com

www.feelair.com

FOLLOW ME On Twitter and Blogging

#ProfessorSabena

#t1mothyo

Coming Soon:  #FareSkunk


