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Social penetration in the GCC
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Social search and shopping
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Social imagery
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Source: Fourbgb survey

Bloggers what do organisation value?

59% Social media amplification

54%Independent voice

52% Seo benefit

52% Niche bloggers

40% Reach my customers
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Source Four bgb survey

Bloggers what are organisations doing?

75% Support blog visits

38% Include in communication

30% Commission to write on my site

20% Advertising

10% Sponsored posts
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