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A History of Publishing 
Excellence

Leading provider of digital travel 
content
Highly flexible delivery platform
Partnerships with key global travel 
brands across Airline, Hotel and OTA 
sectors

Founded in 1957
#1 travel guide brand in N. America, 
fastest growing in UK
Empowers people to explore, 
understand, and enjoy the planet we 
share
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2012 Marketing
Plans and Priorities
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Plans For Digital Marketing Spend 
2012
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Mobile Platform Priorities
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Social
Content
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Ensure your social plan is feasible based on your resources
Focus on the most relevant platform first

Facebook - 901million users + Inspirational
Twitter - the conversation starter
Pinterest - new but offers strong brand building potential

Your social message needs to be adapted from your brand message
Ensure that the people managing your communication are senior 
enough to understand what they saying about your brand
When starting out have an acquisition strategy, either benefits for 
sharing or paid media
Incentivise check-in to demonstrate customer belief in your brand 
Do not focus on your product first – develop special offers for each 
audience
Remember any social tools and applications are limited but the 
amount of information that users share

Social Best Practice Tips
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Users want to share cool 
new stuff – be the first to 
know!
Ask questions of your 
audience to seed the debate
Images drive the most 
engagement – user photos 
are the strongest
Lists on Twitter work 
extremely well as they 
engage individuals and 
organisations
Debate seeding articles –
show your authority on a 
subject and invite discussion

Social Content Tips



10Frommers.biz

Inspires…

FB is the source of many dream 
stage trip discussions, where 
travel experiences are shared.

Provide users with content that 
inspires them, drives actions and 
reasons to share.

User actions are displayed on 
their Timeline and within their 
friends’ News Feeds and Tickers.
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Engages…

Objective
Provide customers with articles 
that engage their customers 
views on travel topics
Drive traffic and comment

Strategy
Develop editorial calendar of 
article themes and topics
Create a tone of voice that 
initiates debate 

Results 
Highest number of comments for 
any articles on their travel site
Top articles receiving over 70 
comments
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Fun…
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Mobile
Content
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Content that is relevant to the user case and available across multiple views
Transient customers want to seamlessly access and bookmark content
Smartphones users require hyperlocal content
Map and list based views for simple interaction with content and product

Mobile Ready Content



15Frommers.biz

Tailoring the content structure and type for different user cases and views
Mobile web vs. Mobile app
Enhanced content for tablet devices

Mobile Ready Content
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Your Guide, Your Way

Overview:
Personalised travel guide
Content customised by user
Professionally printed and rapidly 
shipped to customer
Or soon as PDF to your mobile 
devices

Itinerary + bing maps Travel guide Coupons

FEATURES
• Multiple Destinations
• Customised Destination 

Guide
• Customised Maps
• Coupons
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Personalised Content
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Personalised + Mobile
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glonghurst@wiley.com

+44 (0)207 770 6072
Thank You


