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Affiliate partnership programme



Hostelworld.com social media presence



Are we obsessed with facebook?

“Facebook profiles are like belly 

buttons: Everybody’s got one”
- Jolie O’Dell, Mashable.com
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Are we obsessed with facebook?

Source: Onlineschools.org



Why use facebook to promote your business?

Customer service

Brand awareness

Personalise your brand

Increase traffic to your website

Ultimately, generate revenue



Getting started with facebook

Market your business via an ‘official/product page’

Make your page ‘social’

How to...

Get the most out of your updates

Post updates in different ways

Increase your number of ‘likes’ (previously ‘fans’)

Learn about those who ‘like’  your page



How much will this cost?

(Just your time and internet connection)



How many people on facebook in the UK?

Source – facebook.com

Just over one in two people in the UK have a facebook profile

Just over one in four people in the UK log on to facebook every day



Getting started – setting up your page

Set up an ‘official/product page’ not a ‘profile page’

You should...



How to get ‘likes’

‘Suggest to friends’ (get friends, staff, family etc to do the 

same)



How to get ‘likes’

Target users using ads (£££)

Put link on your homepage; url on your 

business cards (www.facebook.com/username)

Send out mailshots to your subscribers



Paid for ads



Getting into people’s feeds via updates

The most traditional (personal) – the status update

There are many different types of update...

The most traditional (business) – the link



Getting into people’s feeds via updates

Adding photos – good for interacting and adding multiple links



Getting into people’s feeds via updates

‘Notes’ – status updates with links to bigger posts



Getting into people’s feeds via updates

Videos –YouTube Vs. Actual videos

Videos themselves increase content on page



How to get the most out of your updates

When is best to hit your target market?

Become an authority

Don’t go for the ‘hard sell’, but showcase all product

Make a schedule – Monday one update, Friday another

What to post? Dissect your business



This is ‘social networking’ – interact!

Post questions on your page

Don’t delete the criticisms – respond instead

Interact – keep the conversation going and 

personalise some more

Use that conversation to create unique content on your site



facebook ‘insights’

Daily ‘likes’, ‘unlikes’ and ‘unsubscribes’

Number of impressions per post and more

Find out...

% of active users

Language spoken

Gender, age, demographic

Keep reports



Keep up to date with Hostelworld.com

Twitter – http://twitter.com/hostelworld

http://twitter.com/colmhanratty

facebook – www.facebook.com/hostelworldcom

YouTube – www.youtube.com/hostelworld

Thanks

Email – colm@hostelworld.com


