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We’ve always known that video makes
travel more real
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But we know that nowadays people are
looking for real experiences
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And Tripadyvisor is the ubiquitous review site...




...but video shows a different story, and the ability to
make them is in our hands...




But many people panic about video.
They shouldn’t...




...here are three ways to use video




. Collect and encourage user-generated

* product reviews and walk-throughs







. Travel is an emotional sell: use video to show

* the beauty of a place like no other media can







. Video can show real emotions and allow

* people to connect with those in the video







The videos are user-generated and others are being

uploaded in response to the advert
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That’s it!

Matt Rhodes
@mattrhodes

matthew.rhodes@freshnetworks.com
+44 (0)20 7692 4199

frerswgtworksy

© Copyright FreshNetworks 2010




