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BLOGMANAY

Ward o share your Edinburgh'’s Hogrmanay experienoe with the world? With wisitors firom
ouer e countries jodring s af the Home of Hogmanay', ue wend gou bo foén owr fearm off
international Trave! Blaggers and fipest, facshook, phatognaph dind share o
Edinburgh’s Hogmanay experience by sending pour condent using #Magmanay

Home
Blogger Profiles

How ean I get imeoheed?

Use our hashing on Twitter + Instagram:
#hlogmanay

Twitter | Facebook | Instagram
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Amplifying your social media

What do
companies value
about working
with bloggers?

What is a blogger?

What problems do
they have working [ Blogger solutions
with bloggers?
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1. What is a blogger?

Content
publishers

Entrepreneurs

Social media

platforms Not journalists
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1. What is a blogger?

 Sponsorship
« Magazines
« Books

1\

r

 Independent
voice to many
followers/fans

\

Media

Publishers

Social
amplification
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Written

content
creators

Image
content
creators

 Guest blogs
 Regular blogs

e Pictures
e Video




1. What is a blogger?
‘1NS IDE :i'{rauell__‘ab Home About Places New! Lost?

vl |

Start Here for Travel Inspiration é @ é

Welcome to Inside the Travel Lab, a global travel blog
on the best independent cultwral travel and adventure.
Itz & eallectinn of stories fram the heart and fram the
hip, with some lush phetos and videos to go with them
{although I made them, so theres a teeny-tiny
possibility that I'm biased.)

HOLA! LATEST (CONMECT PROJECTS

Hi, I'm Abi, a
If you're new to blogs, they're simply regularly updated journalist who
websites, This one is all about advemture, cultural swapped 2
travel and excellence: a way for you to explore unusual careeras a i
e douctor for a life
places in the world.
an the road.

Read more. Explore mare.

~ Subscribe

A Bit About The Blog

1 started this blog when I left my job as a hospital
doctor and embarked on a career in freelance writing Stant axpharing..

and photography. It's grown a lot since then and just

like @ proud parent I'm overcome with the urge to tell you about every single achievement

{listed as essential reading on Mational Geographic Traveller, described as “one of the best

in the world by Lomely Flanet, sometimes even read by my mum. ) As seen in

However, you're prabably not here far any of that. You're laoking for 2 hefty dose of travel
inspiration 5o that you can either plan your next adventure or just dream about the world.

londlyplonet e trawel
Alright, then. Let's get you ctarted. NS
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Publishers books and magazines

HOME THE SERIES » LUXUERY VOLUNTEER FOOD SOLO CAREER BREAK

HANDBOOKS }

The Traveler’s Handbooks

- T e ko " EE LA I | o — [ - -

Sign up for the Newsletter ) e
SOLO BREAK.
Email: A TRAVELER™S B TRAVELER'S S TRAVELER'S Tr-'.»!.'..-ﬂ!g.":;

HANDROOK

| | HAMD BOOR HARDBODE e e HARDEODE

How and why you travel is as important as where

With an eye to filling a gap in traditional travel publishing, a collective of online travel writers

—passionate about their travel niches and concerned about the lack of goto resources for the
same—launched The Traveler's Handbooks.

The handbooks offer inspiration and practical advice to help readers explore the world according to
their own lifestyle and interests.

Each book is modeled on the Selo Traveler's Handbook by Janice Waugh, Following the publication of her
book in 2011, Janice recruited the rest of the hamdbook authors, each with an expertise in a growing
travel niche and a serious love of travel. The first five handbooks in the series cover food, volunteer,
Juxury, sole and career break trawel, and each is the result of dilivent research and many hours of
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Publishers books and magazines

WirdJunket

Travel Light, Travel Far

Magazine

Current Issue | Advertising| Affiliate Program | Editorial Guidelines | Subscribe |

Back Issues
v Wildfunket Magazine is a digital flipbook magazine with a focus on outdoor adventures and special interest
ij_‘j_/-lr T _;j journeys. Our mission is to inspire readers to travel light and travel far. As an advocate of active trawel, we
J SIS _«Jjj_ffﬂr ’ encourage readers to go beyond the conwentional trail and seek cut extraordinary experie nces. 'We see travel as an
- s il 3 experience that enriches our lives and makes ws better people - and we want to share that immaluable experience

| Ll
I AIrIca with you.

—

Qur magazine features: long, destination-focused trawel narratives with a strong story-telling element. Our travel
writers come from all corners of the world to share their deep cultural or emaotional experiences on a wery personal
level, We also publish spreads of quality images so expect a wisual feast a5 we bring what we see on the road right to
YOUF SCreef.

Each issue includes:

= 100+ pages of travel inspiration that promise to get you dreaming of your next travel destinationl!

= A wide spesctrum of travel articles ranging from long features to short dispatch pieces and drochwarthy food pieces.
* Uncenventienal destinatioms from the Arctic to Madagascar, 5ri Lanka and Kyrgyzstan,

= All articles include essential info box on how to get there, where to stay ete.

» Theme-based trip suggestions, unique hotels and thowght-provoking columns

Wikdlunket Magazine is a bi-meonthly digltal magazine specifically designed for iPad and Android readers. It is available for purchase here on our website or on our
magazine retail partners, Zinic and Magrter. A preview of each issue is also published on \Wildiumker.com. We believe in partnering with cutdeor brands and
adwenture gutfitters to promote the type of travel we enjoy,

Wildlunket Magazine is a quarterly digital magazine specifical ly designed for IPad and Andreld readers. It is avallable for US$1.99 per lssue or US$10.95 for a
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2. What do organisations value?

== 50% Social media amplification

m 54%Independent voice

= 52% Seo benefit

= 52% Niche bloggers

= 40% Reach my customers

Source: Fourbgb Survey
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Social media amplification

nit? Sigm in

Melvin

For Travelers, By Trawelers!

traveldudes
[ o fr e the world, fo o ol free & untroanhled &

- g | r o e 1 AN i
Travel tps el irgader! For Travelers, By Thravelers! &

tic/about-Eravaldude

Travel diaries

Follow Melvin
Photos

i.* Malviin Y
’ NEW: Bathing in Budapest - Gellert Baths tdud.es he via

acooknoimad Ftiot Hravel

Malviin
via @easyhlker1 01 See & experience the real Costa Brava: ow.ly
feYviiZ #inCostaBrava ittot wiravel

ymmodations

Twweets
Tours
Following Maelviin
- . - _ ; NEW: How to Save Money on Food Costs Dwring Long Term Travel
¢ olore raveldl \ Fallowars
Explore Traveldu licwer tdud.es/Yht via Eacocknotmad Friot Hrave

Favoriies

Mizlviin .
NEW: Shopping in the Express Aisle - Intermupted by & Bloody Big
Train: tdud. ea/gw| via Erandomewill #ttot Stravel

Malviin
NEW: How to Cross the Road in Vietnam tdud es/gqZ via
101 holidays #ttot ftravel Swietnam

Malvin
Haven Delight - Basilicata in Haly: ow.hy/eVhil via &Story Travelers
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Eventbrite — value of social sharing

Social commerce
fuels real
business

growth

She sharas
= it with friends *

Tamara discovers
an evant on Eventbrite

Friands saa .
Tamara’s post
and click on

Theay share tha
i1 event with more
friends

Friends
buy tickots
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Eventbrite — value of social sharing

Visits Per Share

Dollars Per Share $4.15

Eventbrite
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Bloggers such as...

e Inside the Travel
Lab

* Quirky Traveller
 TravelDudes

« Travel with a Mate
« Heather on Her

« LegalNomads

- Eat like a girl

« Gourmet chick

e Culinary Travels

« Bacon is magic

« The Taste of Travel
« CC Food Travel

« Migrationology

« The Catty Life

« Velvet Escape

« LiveShare Travel

o Luxury Lifestyles

» ALuxuryTravelBlog

e Luxury Travel
Butler

e Mrs O around the
World

e Luxury Travel Mom

« My Beautiful
Adventures

o Isabelle’s Travel
Guide

e The Travelettes

Travels
« Everything
Everywhere
* 40 before 30
« Nomadic Matt
 Trav Monkey

Food bloggers

7))
P
D)
o0
o0
@)
| o
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)
S
)
—
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Bloggers such as...

e The Planet D

o Adventurous
Kate

o Wild Junket

» Expert
Vagabond

« Four Jandals

« Family on
Bikes

e The Vacation
Gals

« Earth Xplorer

« Sophieontrack « Budget
e Career Traveller

breakguy « Europe Budget
 SoloTraveler Guide

o Trains on the  Budget Travel
Brain Adventures

o Travelling  The
Shopaholic Antipodean

o Aussie Nomad Blog

« Just Travelous * 48 hour

. Jetting Around adventure

o No Checked
Bags

)
/)
z
av]
o p=i
Q
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-
)
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@
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3. What are organisations doing?

=l 75% Support blog visits

= 38% Include in communication

md  30% Commission to write on my site

= 20% Advertising

md 10% Sponsored posts

Source: Fourbgb Survey
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Top tips for working with bloggers

Research

« Read
 Follow
« Media pack

Clarify Creative

 They need to « Time
make money . Wifi
too

« Expectations

o Integrity

o Immediate

« ‘A quantity of
quality’
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4. What are organisations concerns?

= 02% Evaluation

= 49% Identify good bloggers

md  40% Uncertain delivery

=1 34% Reach too small

22% Lack of budget for untested

Source: Fourbgb Survey
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Blogger solutions

« TBEX
e Travel Massive

w ( « TBU blogger book?

the integrated travel specialists

 Professional
Travel Blogger
Association

. : J
Networking
Professionalism
(" )
« Industry growing fast
« Keith and Melvin « Media packs, creative
sponsorship solutions
« Blogger reports . Contracts
. L J




Identifying bloggers — @tbloggersunite April

signlp Signin BRG]

@THFWELBLUGGERSUNITE

MY PAGE TEL JOBS TBU PORTO TRAVEL BLOGGY AVWARDS WM LONDON “12 ABOUT

| WM LOMDON 2012

Welcome fo
Travel Bloggers Unite

:vorlc{ . | ot
rave !" WTM LONDCHEN 2012
7

market

05-08 Now 2012 ExiCel London
Fhe Leacling Llabal beent for Ehe Traee] indusdry

world
travel

market ” 4

05-08 Nov 2012 ExCel London

World Travel Market - Information

1 Blamaer Reaistratis Thet: Leadirg Glokusl Event for the Travel Industry
= TBU Seminar - "How To Measure Travel Blogge -(Tuess &th 1 1am-1Zpm)
» TBU Evening MNetworking q"ruuséi‘h?pm Iuh}

- 1Y 3 ] Ll I 1 WY Iy
= Exhibitors & Madio Events - (blogger friencly) Join Our Mailling List
anérursibbogpers unks com ‘
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TBU Book of Travel Bloggers

Oliver Gradwell www.travelbloggersunite.com

!’ 3,868 pliver@travelblogmersunite. com
id 388 Mise Information
B . pdditional Skill
‘_' S&H « Dpstination Foous
Bl ses
SECTORS | DEMOGRAFHICS TOFP5 SITE STATS
Lusury Female 575 Male 437% USA s Site Views 10,000
Famdly B0-50 Average Age UK 154 Unbgue Views 7500
e 317 Above fyg Income | Camada 10 | Fage Views 423
LGuT Malaysia 10}
Timbalktn 55
About Travel Bloggers Unite

150 dharacter profile here, 130 character profile here. 150 character profide here. 150
character profile here. 150 character profile here, 150 character prodile here.

150 character profile here, 150 character profile here, 150 charncter profile here. 150
character profile here, 150 chasacter prafile here. 150 character profile hene.

150 character profile here, 150 character profile here. 150 charncter profile hene. 150
character profile here, 150 chasacter profile here, 150 character profile hens

Other Information
150 character profile here, 130 character profile here. 130 character profile here. 150
character profile here, 150 chasacler profile here, 150 character profile here,

150 chisracter profile here, 150 character profile here. 150 character profile here. 150
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Oliver Gradwell - www travelbloggersunite.com

£

ABOUT character prafile here. 540 iesStaeskiuanpeniiiorm
character profile hene. 340 character |

profile here 540 profile hene, 540 fed 17 810
character profile here, 540 charscier REY
prufile here Hil character Pmmc i

e 580 chuaracier il hiee: 540 ',"_l 1,000

chistuir e s 53:‘ 1,000 a

|
SECTORS DEMOGRAPHICS TOF 5 SITE 5TATS
Lianisry Fesals 5770 Mals £17% [LLEY Sile Views 10,000

Famidy 5080 Average Age UK 185 | | Unigue Views? 80 |

A0 !‘.l‘!i-.ﬂ.hnumlnm- Camaida Ilfr'pl:I hpu"l'imlu.'l o
LiET Mladayia s
Timbakta 5%

Oliver Gradwell - www.travelblopeersunite.com

ABDUT character prafile here. 340 gliversrplbloggeraniiv com
character profile here, 540 character  —

profly hure, 540 character prodile f 17.810
bore, 540 character profile hawe. 50 [ =88
charartur profile e, 540 chassctve v 7
profile here. 540 character profile = 1,000
e, 580 churacter profile hen E 1,000
SECTORS DEMOGRAFHICS TOPS SITE 5TATS
Lovmry Frmale 575 Male 431 LIS il Sate Wirws H0L000
Family S50 Average Age UK 13% Unisgue Views 7,500
Ao+ 375 Above vy Income Canada s Fage Yiews 423
LGET Malaysia 1671
Timbukts 5%

Book
of
Travel Bloggers

... Coming Soon

four-bgb



Identifying bloggers — @ TBEXevents Dublin Oct

er><

Home My Profile Conferences & Meetups TBEX Connect Members About TEBEX

TEEX @@ Twitter

Phoaas

e rdseyeview today's

EQJEST on: would perhaps

TEEX/TEU artendess

e nefit from a session on

e 10 Fespand 10 your

critics effectively? ecause,

s, yeak.

2 hours ago - rephy - retweet

Tavarite

ge LandLopers How Ta Fiy On
i. FPlane .i'ﬁ“l;h[“f’ﬁif(i'i”.ll’
Checklist hi.ly/els¥M
#travel #ip #flying #thex

43 minsten &gs - raply - Ett
Faverite
+ Add Photos Wi Al
Badge
Biog Posts
'm a member of
Travel Blog ) oot dnnnatnsenn
Fxch-anqe Posited by monika on Ooiober 2, 2002 at 5:36pm
Fronee] Biog Excleangie: dh ooy w Chubby Squirrels & Concrete Dinosaurs: The Return of Right Brain

i frewery

Sign Up Signin Search Travel Biog Exchange

Welcome to
Travel Blog Exchange

Sign Up

or 5ign In

Upcosming Events!

LoeX(s

Connect with TEEX

b

/ﬂ'

f

Recent Visitors

My

" o

o)

four-bgb
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Identifying bloggers

PROFESSIONAL
R ‘ TRAVEL BLOGGERS
ASSOCIATION

ET
%, 4

| AREYOU A

TRAVEL BLOGGER?

CLICK HERE TO FIND OUT
WHY YOU SHOULD JOIR

FAQS

The Prefsslansl Treel Slogeers You've wot questonal Weve yol The s=arch engins on this site b - About the FTEA
Mzspciation’s mission is to ANSWOTE, going to be ono of the initsl - FAlh

promote the interests of travel highlights to being a8 member of Search engine explanatian

bloggers within the Industry by Who runs: the FTEA? What are the the PTHA, [t i the mast vbeant - Founding Membsrs
supperting and fostering tha requirsments to foin! What do and comprehsnthve search engine Join s Bingpsr
needs, careers and relationships you get for your menbership feel for travel bloggary availnbis Join = Industry | PR
al travel blsggers. It ilan to Do we sccept blaggers that gon't anywheare. - FTEA Bylaws

legiimize traval blogging as a
bimines and faciitate busines
retaionships within the industry,

Come read mars sbout the FTEA

blog in Enigheh?

We anywer some of the basic
guestions we have heard o far
asbout the FTBA Please feal free
to emai us with any others,

LClick thraugh here to wee more
detsils on the search anging.
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Blogger marketing cooperation

7 NAVIGATE
"\ MEDIA GROUP

lambassador

oy «velvet escape

Buzz x 4
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Find out more

Contact: info@fourbgb.com

Social media usage by market:
The rise of “The Big Five”

ik b e L e o7 ol i B 10 i | B it Toxg thive sisrdal retweading Jins s misrkeis
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i Wetaan d il srfer el soruETen i warkon s bene
devwva K, ed lavs

Vel wwd mat | Vilad o len we i Fod st addaded da badiranm
|V T L BN S e ey e P e
prrwilin Arm Pl b o wpllae i wa s i
el aa the Saeedl didd gl o bashaal. Mot Areion e
2] sElimm e, Srolb Ao w milkan. Al dewsi 52
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four
the independent integrated agency

the integrated travel specialists



Thank you
@debble hmdle {




