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Twitter grown from 3,000 to 54,000 and named best travel brand on twitter
in the last Travolution awards

3k



In the past 12 months Cheapflights has…

Become the most followed flight comparison or booking
brand on Pinterest



In the past 12 months Cheapflights has…

Moved from bottom of the list one of the top 5 most influential Digital
Travel Brands on social media according to Klout











Do the maths

200k Facebook fans and 1 post a day = xx impressions = xx AVE

100k Facebook fans and 1 site link a week = xx referrals = xx revenue over 1,
2, 3 years

200 site-linked tweets = SEO agency fee equivalent

10,000 social media newsletter signups = lead cost equivalent plus xx revenue

100 social media sourced images = xx stock photography













Thank you.

Social Media without the jargon
Pleasance CoddingtonPleasance Coddington

@iPleasance @Cheapflights

Image credits: Channel 4, Vilhelm Pedersen (Wiki Commons, Pamela Coleman
Smith (Wiki Commons), Flickr.com/rafaelrobles, Flickr.com/msittig


