John Straw, Chairman, Digital Advisory Board

Culture
Content

and

Connections

(and a little of what Google is up to next in travel...)
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John Straw

Lzl

Web log analysis
VP Europe

Sold to Microsoft 1997

Email marketing

Sold to Doubleclick 1999

Co Founder
SEO Agency Sold to Lbi
nEtrﬂr‘]H Founder 2008

codng brard poplioning
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a:*': Linkdex

Founder, Non Exec

Funded by London and
Silicon Valley VC’s - Current

\N Premier Farnell

Web Advisory Board

2007 - 2013

C 1 d’f d Investor, Non Exec 2012 — Current
Q. clouann Chairman Seed Funded
L]
CTRLO Investor, Non Exec 2013-Current

Makes it personal

Seed Funded

Chairman — Digital Advisory
Board

2013 - Current
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Search Traffic

Content — The Driver of Travel Booking
Behaviour

Canrrh Traffir v Kail nunrde
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The Counter Content Culture
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And the four most evil words in our industry are:

“Minimum, Viable Selling Content”
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Ask and Answer, Our Inspiration
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Ask & Answer — Expert Submitted Response
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Ask & Answer — The First 12 Weeks

Cook

e 4,200 questions submitted so far with a daily average of 65
new questions
e 1,350 package accommodations have 1+ question and
answer
e 1,550 answers have been voted as helpful by customers
 Top 5 frequently asked question topics are:
e what’s included in all-inclusive;
* are beach towels provided;
 suitability of hotel / resort for kids;
e are tea & coffee making facilities available;
e dress code at the property
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Ask & Answer Analytics

Conversion rate increase: + 147%

Average booking value increase: +9%

Engagement time on site : + 127%
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Connections

Connecting Retail to Etail
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DreamCapture — Bridging Retail to Etail
ook~

Concept:

Customer gets inspired by holidays ideas in store via an agent.
|deas are placed in a “bucket” and the bucket is emailed to a the
client at home to be shared

High Tech
High Touch

Benefits for the customer:

ePersonal 1-2-1 consultation in store, offering individual and
professional service and guidance to pre-select best holiday
offers

y
== ==l ==l ]

*Possibility to review selected offers being sent in a personalised
email to the customer after leaving store; review offers without

being in a rush and talk them through with others
*Possibility to book preferred offer either online, in the shop or via Omni
call centre (3 ways to book) channel
Lets,
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Simplicity itself...

Clear DreamCapture Email DreamCapture Window Card Manager
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What’s coming by stealth...
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Thomas Cook is Hiring
Game Changers Apply Here
john.straw@thomascook.com
Linkedin.com/in/johnstraw
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