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year-on-year downturn.

Time on Site
Pages per Session
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Jan —Jun ‘19 vs Jan — Jun ‘20
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Daily Variation (Flights) compared with equivalent days in 2019
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Tui and JechoIldays customers with Comment: Refunds, Which? and Shearings
cancelled holidays told to pay double to
Support The Guardian a5 rhe Qs e

rebook in 2021
Available for everyone, funded by readers
Guardlan jt went beyond a correct

Price increases utweigh the re-booking incentive
| g 9 Contribute > J{ Subscribe - [consumers'legal right to a

to urge consumers to reject

Lifestyle e tnotes and, where these
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News
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Business > Economics Banking Money Markets Project Syndicate B2B Retail

Travel & leisure Bpecious grounds.
Trust inairlines and holiday firms plummets, ~ [55 s fis  e vosTrorusr

says Which? Call for home secretary to

quitif government loses
oronavirus crisis and

Denial and delay of coronavirus refunds hammers sector’s
reputation, with just 20% of consumers now trusting the travel sertions - of lengthy/complicated authorisation and lack of a guarantee - .,
industry hs at best. They are certainly not the whole truth. Comment: Refunds, Which?

and Shearings

has been no government guarantee that consumers holding refund credit

#eqpaa3

their money back.

Kuoni begins consultation
assertion that refund credit notes “could require lengthy and complicated  IKIJONI yith staf over potential
n.

s linked to a confirmation by the CAA that cash refunds will indeed be redundar
By Linsey McNeill rae o D 3 nd credit notes where a company fails.

£5 the CAA's clear statement that “the vast majority” of claims would not
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: 4, > % i Jorisation.
000 e SR : : et

Public trust in the travel industry has plunged to an all-time low as airlines
and holiday companies continue to deny and delay refunds for coronavirus

aancallatione in hranch of the law, according to new research from a UK
Waiting for ads.eu criteo.com.
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angry and negative
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Total Mention Volume

| Nov 15,2019 - Feb 29, 2020 total Mention Volume

Negative posts are up 21%
and positive down 28%

Posts are not just negative,
they are Angry. Up 39% and
angry about cancellation
policies, covid and getting
refunds
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[ Foreign travel advice - GOV.U' X +
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& www.gov.uk/foreign-travel-advice

*

" B@E % 00 §

e Coronavirus (COVID-19) | Guidance and support

Foreign travel advice

Get advice about travelling abroad, including the latest information on
coronavirus, safety and security, entry requirements and travel
warnings.

0 COVID-19 Exceptional Travel Advisory Notice

The Foreign & Commonwealth Office currently advises British
nationals against all but essential international travel. This
advice is being kept under constant review.

Search for a country or territory - you can sign up for
email updates on its page
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CURRENT AS OF MAY 25 2020

A3 scenario assumes demand recovery in 2022; more conservative Al
scenario estimates delayed recovery until 2023-24

Airline travel demand scenarios, Trillions RPKs®

RPK view Virus contained; slow recovery

51% p.a.

9.2 9.7

Rapid and effective control of the virus includingminimal resurgence and no
un-controlled spread beyond the first wave

What you have
to believe

« Effective governmentstimulus and interventions
* Governmentsleaningforward on lifting travel bans & restrictions
« Effective yield stimulation driving a demand ramp up similar to past crises

*  Minor lasting changes in travel behavior - e.g., minimal shift to work from
home

L. Revenue PassengerKilometers *  Airlines are able to operationally ramp up with demand
Source: McKinsey analysis of global aircraft demand

- - / 2 o . IS\ AR T A" 5 NG O[S - Nl T NP
Giobat Trovel & Toursm
G Resilience

0% Chg.us. 2019

Virus racurrance, with muted recovery

86 84 9.0
75

2024

Continued virus resurgence requires longer-term mobility restrictions
* Partially effective government interventions
* Governments remain more conservative on travel bans
* Travelers are emotionally resistantto travel for a longer timeframe,
* Some lasting changes in travel behavior

« Significant market stimulation is needed through low fares

@SagittariusMktg



80.00%

rapidly changing -
behaviour.

50.00%

June 20 vs May 20
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Paid Search: Traffic

lastminute.com | UK| 1 Year

1 000k

lastminute.com =

Sep'19 Nov'19 Jan'20 Mar'20 May'20

Paid Search: Keywords

Booking.com | UK| 1 Year

150k
Booki o
ooking.com
) I I
0 I l |
Jul'19 Sep'19 Nov'19 Jan'20 Mar'20 May'20 Jul'20
Top 3 4-8 9+ Keywords
Source: SEM Rush M Top - w
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data is the answer.




better by design.

7~ N(
PANG
\'\ YOU SAW IT. YOU LIKED IT.

¢ WE MADE IT.

The most trending pieces from your feed,
now just a click away

Shop New Arrivals+ b i //

A
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Covid mentions subsides,
but lockdown matters

summer

In the last month, conversations
are up 14%

if.



be the answer.

Google

Source: https://trends.google.com/
16/06/2020
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etihad travel voucher

are travel agents open
travel zoo

can we travel to spain
france travel advice

can we travel to wales

when can i travel to spain
when are travel agents open again
travel to france quarantine
national rail journey planner
traveling to france

germany travel restrictions
travel to germany from uk
can you travel to spain

fco travel advice spain

1450%
300%
170%
130%
130%
110%
110%
110%
110%
100%
100%

90%
90%
90%
90%
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what is your
proposition?
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s Boutique Hotels & Resorts | <

SMALL LUXURY HOTELS ] ol
OF THE WORLD™ Y sooxias  toam

2adults v Ochildren v SEARCH »
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mQaw)m @@ W 00

DISCOVER »

® 0@ [ senspredbyoursthomec X+

€ C O (& redcamationhotels.com/blog/at-home-escapism o#)nBEB®OO §

RED CARNATION
»

Be\inspired by our at-home
escapism

e six-two edit: howwe're st X 4

@ CONtiki.com/six-two/six-two-edit-dreaming-from-h o w)mBEBWOO §

Six- .
ol CATEGORIES

‘What have you learnt about yourself?
That | actually DO have the patience to puzzle, and boy is it calming.

Which are bout?

| recently watched Race Across The World and it’s given me serious wanderlust.
I've added Oaxaca’s Hierve el Agua - pale turquoise mineral pools of joy - and a

Gaucho experience in Argentina to my list

We've adapted our
celebrations - from
the 30th birthday
garden rave to my
Zoom hendo.

Amy, six-two Editor, London
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take it to your audience.

20°/O 1 go/o

Which channels or 17%
routes to market deliver
the best ROI for your 15% 14% 139
business? 13% °
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time for a pivot?
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@ Holiday chatter on social

15t Mar — 15t June 2020 - More than 26,000 are discussing active holidays



eo0ce Staycations | Domestic Travel X =+

C {y ( & trafalgar.com/en-us/ways-to-go/domestic-trips o ov ) e |8 B 00 = 3

CUSTOMERS [ 866 513 1995
TRAF GAR Where to or what trip? bl AGENTS

Can we help you?

DESTINATIONS ~ WAYSTO GO ~ DEALS ~ ABOUTUS - GET INSPIRED ® My Trafalgar ~

Trafalgar Travel o
18hes -G

Today we are proud to announce the launch of our Near Not Far domestic
series in the USA. Each trip has been handcrafted by locals, for locals, to
help you reconnect with the joy of travel and discover amazing
experiences that can all be enjoyed in your own backyard.

Near not far

Discover America’s Canyon Country like you've never seen it before. Visit
the other-worldly spires of Bryce Canyon, before an exclusive session

NEAR
NOT FAR
with one of the United States’ top landscape photographers Tom Till.. UMITED
See more 2

B

DOMESTIC Tklfs CREATED. FOR.YOU:
RECONNECT TO.THE JOY. OF TRAVEL wm-l'courg'gmcz

Support local and experience your own backyard like
you never have before.

You don't have to go far to enjoy the wonders of travel. It's time to discover a side of the
United States that you didn't expect. We've pulled out all the stops to craft a limited series
of right size trips close to home. We'll connect you to the locals you wouldn't typically meet
and help you discover the USA that you normally wouldn't experience.

By traveling around America with us, you'll uncover the richness of your home country
while supporting local communities and the economy. We've worked hard to prepare for
the future of travel, with an understanding of hygiene and distancing needs to give you
peace of mind, without you having to do a thing.

————
@SagittariusMktg




build trust.




be honest.
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Articles, posts & more...

tivity Articles @ Documents In

Arne Sorenson [ - 3rd+ + Foll
®  President and CEO at oliow
. Marriott International

3mo - ®

Earlier today, | shared with Marriott International
associates an update on the impact of Coronavirus
(COVID-19) on our business and the steps ...see more

and the steps we're
taking to respond to it

OO0@ 37275 2,520 Comments - 1,281,579 Views

& Like =] comment A Share

Arne Sorenson [ - 3rd+
d  President and CEO at + Follow
Marriott International

3mo - Edited - ®

In this climate, we know travel may not be your first
thought, but | want you to know the safety of our
guests and associates is our top priority.

M WP o 0 5

Home My Network Post Notifications Jobs

Q Qatar Airways

Home About Jobs Life People

Qatar Airways

1,104,345 followers
QAR 37Q

With new safety measures implemented for passengers

and our crew, we're committed to taking people home
and keeping everyone safe as we bring the ...see more

Equipped with gloves, goggles, and masks to ensure their safety
Q0@ 3,49 81Comments - 61,140 Views

& Like =] comment A Share

Qatar Airways
1,104,347 followers
QATAR 5. Edited - ®

We love this new campaign from our friends at
#VisitQatar. It's a much-needed message of hope,
togetherness, and solidarity. We can't wait ...see more

M @ O L0 =

Home My Network Post Notifications Jobs

@SagittariusMktg




customer stories.

©® 0@ [ central & South Americakiolc X+
%20EMagelid=Cwk.. @ %) » B @ ® 0 © §

<« C (0 (& journeylatinamerica.co.uk/2infinity=ict2~net-~gaw-~ar~430499188244~kw~journey” % ica~mt~e~cmp-~
%JOURNEY Search for holidays and inspiration. Q ° OPEN 020 3131 7624
LATINAMERICA HOLIDAYS DESTINATIONS INSPIRATION ABOUT US Q wisHLIST GET IN TOUCH

Creating award-winning tailor-made holidays and escorted group tours
to Central and South America since 1980.

**No company has more first-hand knowledge of its subject than Journey Latin Am

Condé Nast Traveller

“Just a note to thank Journey Latin
America for the full refund received
today. Once again it highlights the
integrity and quality of your Company.

I shall continue to recommend you to

ARMK

CLIENT TESTIMONIALS

Take a look at some of the lovely feedback that we've
received over the past few weeks.

anyone thinking ‘Latin America’ and

hope that | too will soon be able to plan

another trip with you.”
MB, London

SagILLa. ] @SagittariusMktg



*Trustpilot

sagilia: .

> 33.6% of consumers report checking reviews of
businesses and services more frequently than they
did before lockdown

> 73% of consumers want to see how companies are
handling the virus

> 23% of consumers report decreased trust in
companies since the outbreak

> 55% of consumers are more worried about online
scams than they were prior to the pandemic

@SagittariusMktg



“Very much we see travellers wanting to
start travelling again. But we also see a
lot about information being very
important to travellers, about what the
journey is going to be like, what
restrictions there might, what the border
arrangements are.”

Source: https://www.travolution.com/

Hugh Aitken
VP Commercial, Skyscanner

-

SR —
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reassure.

I[-Lal I~

® © ® g 8ook with Confidence x  +

& > C { @ trafalgar, h-confiden * ® B@E WO =§

Your Holiday Reassurance Free 3 Day Booking Hold No Risk Deposit Protection Flexible Change Options

Book With Confidence

YOUR HOLIDAY FREE 3 DAY NO RISK DEPOSIT FLEXIBLE CHANGE
REASSURANCE BOOKING HOLD PROTECTION OPTIONS
Trafalgar is a proud Don't miss out on securing If you need to cancel your You're free to change your
member of The Travel the trip you want. Take booking after deposit, we'll plans until 30 days before
Corporation, the leaders in advantage of the no give you Future Travel your trip.
travel for 100 years. Stable obligation free 3 day Credit to use when you
and highly solvent - your booking hold. rebook with us.
future travels are safe with
us.
v
=y L 4
v * o £

TRAVEL WITH CONFIDENCE

v We Are Committed to Your Wellbeing

We have implemented enhanced hygiene protocols and physical distancing requirements
as advised by relevant health and government authorities. Learn more here

@SagittariusMktg



play the
long game.




marketing isn’t
an overnight

process.
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@ OTAS & TOUR OPERATORS @

Travelzoo unveils new outdoor
advertising campaign
c Megha Paul May 22, 2020

¢ Share f in @ ® G

From the laundry
to the Lake District,
let your mind wander

' Ull;'aia'lbv.l;-vmky“n".m:m & IRAanoa

Travelzoo, the online publisher of exclusive offers and
experiences for members, has unveiled a new

outdoor campaign to inspire Britons to keep dreaming of and

P PR U SO T T PR U [y SR PR PO PR,

@SagittariusMktg



seo tactics.

> Improve user experience across your entire site

> Optimise for voice search

> Focus on topic clusters instead of keywords

> Go into detail — but only when it’s relevant

> Embrace video with YouTube SEO

> Build credible backlinks

> Get a grip over technical optimisation

> Target local searchers with local landing pages and listings
> Know how to measure SEO performance

SagILLa. ] @SagittariusMktg



start now.
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® O ® @ whatyouneedtoknowabout X 4

c O @ econsultancy.com/what-you-need-to-know-about-googles-new-page-experienc.. Lo ©r ¢

» B @ ®» o0 §

.Econsultancy THE LOWDOWN TOPICS v BEST PRACTICE TRENDS TRAINING MORE v EconlEARN & Q

What you need to know about

Google’s new page experience

ranking signal

! By Patricio Robles | May 29th 2020

SHARE

COMM...

Google has announced a new signal dubbed Page Experience that it
plans to incorporate into a ranking change sometime next year. Here's
what you need to know about it.

It aims to measure the overall quality of user
experience

Page experience, as the name suggests, is intended to quantify how a page
performs experientially, or as Google puts it, “to provide a holistic picture of
the quality of a user's experience on a web page.”

It combines existing signals with Core Web Vitals
metrics

Google already has a number of signals related to user experience. It has
metrics for mobile friendliness, safe-browsing, the use of HTTPS security. It
also checks whether certain guidelines, such as those around intrusive
interstitials, are being followed.

The new page experience signal takes these existing signals and combines

Recommen...

Coronavirus: As
social media usage
soars, what are...

@SagittariusMktg



Google’s E-A-T (Google

> Standing for ‘Expertise’, ‘Authoritativeness’ and ‘Trustworthiness’,
these are Google’s official recommendations for delivering a
quality experience online

> Improve your online reputation and reviews

> Don’t overwhelm users with ads or try to deceive them

> Cite and receive links from credible sources

> Make sure YMYL* content is supported by scientific evidence

*Your Money or Your Life content is the type of information that, if presented inaccurately, untruthfully, or
deceptively, could directly impact the reader’s happiness, health, safety, or financial stability.

SagILLa. ] @SagittariusMktg



take advantage of
the new normal.




“2 years of digital
transformation

In 2 months”
Satya Nadella, CEO, Microsoft
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desktop Is back.

Device usage — 2019 vs 2020

[
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content consumption habits shifting.
1

TRAFALGAR

Source: Trafalgar Holidays
Mobile web site visits YoY

sagilia: .
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® O ® ] start-upFlyNowPayLaterde’ X =+
C (0 (@ wavolution.com/articles/115475/start-up-fly-now-pay-later-defies-covi.. Lo % ) i B @ & 0 © | §

TRAVOLUTION NEws v INDEPTH v  EVENTS MEDIA  JOBS  EDITIONS Q ¥ in N

| supPLIERS

Start-up Fly Now Pay Later defies
COVID-19 by raising £35m for
expansion

Posted by Phil Davies on May 18th, 2020 at 09:56

FOLLOW
TRAVOLUTION
ON

Linked [T

MORE IN SUPPLIERS

Global Resilience
Council: The role of
techi...

May 27th, 2020 at 16:04

A travel start-up that lends to people who do not want to pay for their
holiday upfront has raised £35 million in defiance of the Covid-19 i-; Usbeck back at helm

of Peakwork to
collapse in travel. ‘maintain ...

May 28th, 2020 at 16:14

Credit intermediary Fly Now Pay Later has raised £5 million in equity

SagILLa. ] @SagittariusMktg



A wait-and-see approach is not
going to weather this storm.

Skift:| S
Powered by

“To win in this crisis, leading
CMOs need an agile strategy that
allows their team to detect, adapt
to, and respond to changes”

VP Skift Research

Source: https://skift.com/2020/05/21/covid-19-travel-marketing-strategies-pivot-messaging/

[
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experience optimisation (XO).

> What our teams within XO do, in easy accessible language...

data /insight.

We have central responsibility
for the organisation of, control
and harvesting of data with
the goal of knowing
everything about a client's
customer.

The more we know, the more
targeted, relevant and
optimised the rest

of Sagittarius work becomes
across teams.

SagI[La. ]

multi-channel
marketing.

We take the strategic
approach and decide which
channels to best reach the
intended customer base at
the right time and place with
the right messages.

Typically this relates to search
engines:
»  Making a site

highly visibly

Connecting a

site’s content to the users

intent.

creative/
content.

We create the stuff people
see, read and watch. Across
every part of a customer
joumey the content is crucial.

Before they even amive on a
website, the customer will
have read the messages
within search, seen the
adverts on social etc.

On arival at the website they
should be inspired by
product/services details that
drive them to engage.

@SagittariusMktg



not one size fits all.

> all our clients are different with differing levels of maturity and success across
the areas of their customer experience efforts.

> to align ourselves succinctly to such a wide variation of client statuses we’ve
established three levels of XO delivery to match client desire and market

position.
Keep Up Stay Ahead

For brands that feel they are For brands that lead the way in their
performing well among peers, but sector but want to build upon their

recognise there are always new competitive advantage and further
ways to improve on their customer protect themselves from potential
experience to keep hitting targets. disruptors in the space.
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