
SOCIAL PROOF

How to build a personalized,
social proof-packed customer journey



Trusted by over 500 sites
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Social proof

Web personalization Email personalization Triggered emails

Behavioural targeting Firehose

Data integration Multiple sites Geotargeting

Select the features you need & 
keep full control on costs



What is social proof?



The psychological and social 
phenomenon where we mimic 

the actions of others in order to 
behave correctly.



When making a decision, people are
guided by six principles of influence:

Consistency AuthorityReciprocity

Consensus SimilarityScarcity























What does that mean
for marketers?



Social proof tactics can include:

Celebrity or influencer 
endorsements

User generated 
content

Ratings and 
reviews

Product 
recommendations

Popularity 
messaging



Examples of social
proof in action



















ROI from working 
with Fresh Relevance















Personalization 
strategy framework

background



Introducing the framework

Personification

or profiling

Customer 
journey



Awareness Consideration Decision & Transaction Loyalty & AdvocacyPersonas
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The impact of social proof



(Fresh Relevance)

Adding rating stars to cart 
and browse abandonment 

emails increases conversion 
rates by up to 



(Salesforce)

UGC drives

increase in email click-through-rates



(3dcart)

On-site consumer reviews can 
increase conversions by 



Influencer marketing has been 
considered the fastest-growing 
consumer-acquisition channel 

(Hubspot)
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THANK YOU



CONTACT ME

eddy.swindell@freshrelevance.com
+44 (0)203 1676 770 


