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Automate.




“A richer, more connected traveller experience
and end-to-end customer engagement are fast
becoming the bedrock of how loyalty is earned in
the travel industry. Customer data needs to be
the force behind this evolution.”
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Mr Franklyn Coombes Alerts
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CRM

By Inspiretec

Create a single customer view:

Relevant data in a single place
Use it to add value

Apply tech sensitively
Consider business change too

Start small. Big will come later.



Automate.
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AUTOMATION MANUAL
ADAM MARTIN

Automation vs. manual.
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Hi %%first_name%%, it's
Brittany, following up to discuss

cash for your %
%spin:property::home::house%
% located at %¢dress%%.
Interested? Would love to
assist. Thx
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Things to avoid.

«  Automation without cause.

« Personalisation without cause.
+  Over-the-top processes.

« Inaccuracy.

+  Over-the-top personalisation / creepiness.

«  Not respecting client privacy - GDPR



- \J
* «

Tips for success.

Create a single customer view (with clean data).
Start small.
Empower experts.
Omnichannel focus.
Measure success.

Focus on quality.





http://www.inspiretec.com/brochures
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Thank you.




