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t Data Is The New Oll




oy The Importance Of Content

.

Is the average number of assets viewed or downloaded before making a purchasing
decision

/0%

of marketers say they will create more content in 2018 vs 2017

00-70%

of the content produced by marketing departments today sits unused

IDG 2017 Customer Engagement Research
2017 Benchmarks, Budgets and Trend — North America 2017, Content Marketing Institute
2014 SiriusDecisions




Objective The Message

CONTENT MARKETING IS NOT
ABOUT CREATING CONTENT -
IT IS ABOUT PROMOTING
CONTENT!



o Content Personalisation

Traditional approach Content personalisation approach
|dentify target
Attract people to your website V'S'ﬁresirand

characteristics

Convert
customers




Content Personalisation + Data Analytics
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Deliver
I content

insights

@)

07
e L e
data in communication
order Content 06
— personalisation +
= 02 Data science,
— Machine Learning :
&A it

0 5 at scale

4

Q




o Get (And Keep) Your Data In Order

* Data infrastructure
e Data sources
» Data tidying

Collect Process Analyse Publish




objective

Catalogue Content

B
N

atching the following:

Asset type: | Video "

Tags: | Work™|| B2B "

Hun

Aggregate content Tag assets
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Personalise website journeys

DRIVE ENGAGEMENT THROUGH PERSONALISATION




ldentify Target Visitors And Their Characteristics

objective

Travelling

for work

Destination

Dates Parking

Property
location

Previous
bookings

Avg score
of viewed
properties

Avg price
of viewed
properties




W Predictive Visitor's Scoring

 Capturing intent and level of visitor's flexibility

Visitor's flexibility
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Behaviour data
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Visitor's characteristics




Objective Personalise Web Content At Scale

e Personalised search results




. Personalise Web Content At Scale

* Personalised images, videos

Your Plane is waiting
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Header Mini-box Mini-box
images images text
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Targeted Campaigns And Communication
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o Deliver Content Insights

 Real-time content usage dashboards

PN reveue vs target

$62.3K- 200 | - —— £y -
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Get (and keep)
your data in
order

Catalogue
content

N

Identify target
visitors and their
characteristics

Predictive
visitor’s scoring

Targeted
campaigns and
communication

Content Personalisation Roadmap

Personalise
web content at
scale

62y

Deliver content
insights




i Get Buy-In For Content Personalisation

Pilot > Prove > Scale up

* Partner with other teams on implementing a content
nersonalisation program

* Roll up the content personalisation activities under other
olanned activities




W Personalisation At Scale

Content data
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Customers data Anal){tics
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