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Meet WAYN

It’s the Global Meeting Place.

The travel social network that focuses on the *People* in the places
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Meet WAYN

Our Membership

• The largest travel and lifestyle 
community in the world with 9.3 
million members

• Community based website where you 
can log your trips, see who’s where 
and make new friends

• A forum where members can share 
where they have been, where they 
are now and where they are going

• A social network that combines social 
interaction and user generated 
content with location based services



©2002-2007 Where Are You Now? Limited. All Rights Reserved
Page 4

Who uses WAYN

•UK accounts for 20% of all traffic

•US & Canada follow closely with 13% combined

•Over 55% of members from UK, US, Canada & 
Australia

•Advertising impressions: ~250 / 300 million per 
month
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•Graphs show “Reach” which measures number of users. The percentage of all Internet users 
who visit a given site. 

• Reach increased by 103% in last 3 months

• Page views per logged in user = 30.

• Time spent online per logged in user = 14 minutes   

WAYN growth
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Product offering

Community Lifestyle / Travel

Existing Friends New friends At Home Abroad

• Profile
• Mail, Ecards, SMS, Say Hello
• Messenger 
• Blogs
• Friends
• Photos 
• Videos
• Forums
• Search
• Alerts
• Who’s Online / 
• Viewed my profile

• Trips 
• Maps
• Travel Guide 
• Search (by location)
• Who’s online (by location)
• Photos (by location)
• Videos (by location)
• Blogs (by location)
• Bookings (hotels, flights etc)
• Club (benefits & discounts)
• Travel and lifestyle widgets
• API / White labelling

+

Key Strands



©2002-2007 Where Are You Now? Limited. All Rights Reserved
Page 7

Where do we fit in?
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Our Goals

To be a fantastic resource for travellers

To be a meeting place

To be genuinely useful

To aid interaction

To be available whenever people want us, and however they want to 
use us.



©2002-2007 Where Are You Now? Limited. All Rights Reserved
Page 9

Why is Mobile interesting?
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People interact a LOT…

…it can’t all happen on this…
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Online peak is at a certain time…

It’s important for us to be easily accessible outside the main times of usage

09:00 17:00
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We must consider what is most convenient

These are the 3 items people always have with them…

… but which would YOU miss most if you lost it?
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Why would you need access out and about?

• Where can we go next?

• Who’s nearby?

• Any good restaurants 

round here?

• Where should I stay?

• Any good clubs in this 

town, I fancy another 

drink!?

• I’m lost!
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Providing something to pass the time

• I’m bored

• I’ve finished the paper

• The train takes 20mins, what can I do 
to pass the time?

• I’m a commuter, it’s dull

• I’m waiting for someone (and need to 
pretend I’m not a loner!)
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Why is Mobile so interesting for a community like 
WAYN?
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• People own a part of 
the web and want to 
keep it up to date

• People want to 
Interact & 
Communicate

• People want to Share 
what they’re doing

• People want to Make 
a difference & gain 
reaction

• People like their own 
15 megabytes of fame

Mobile can assist the things at the core of Social 
Networking…
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Core functionality of WAYN lends itself to 
mobility

Three KEY areas of WAYN are :

– Communicating with others 
– Current whereabouts (keeping up to 

date) 
– Locations of interest (fact finding)

Perfect for mobile!
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How has mobile been used to date?
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Revenue through Content Downloads

Viz Comic (2007)

E.g.. Buying a wallpaper
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Revenue through travel bookings…

lastminute.com (2002)
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Providing useful information services, cost per use

Texperts (2007)
Text any question, 
get any answer 
… via SMS

Auto Express 
(2006)
Vehicle Valuations 
… via SMS
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Another example… of UGC. 

Maxim (2006), 

become a ‘Little Black 

Book’ girl, set up a profile 

and upload your stuff. 

Readers download it 

(£fee).

Most popular wins..
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Location based services

lastminute.com (2003)
Based on your mobile phone location, find:

–– Places to EatPlaces to Eat
–– Places to Go OutPlaces to Go Out
–– Places to StayPlaces to Stay
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Mobile Applications

Dennis Publishing 
(2006)

Downloadable magazines 
– ‘Mobizines’.

Residing on the handset 
as a rich application.
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Advertising on Mobile

2. thru to advert page with Actions, or, through to your own Mobizine?1. our Mobizine, your ad

Calls-To-ActionFurther DetailsPromotional Banner

Maxim (2007)
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Other Social Networks…
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Facebook, Flickr, MySpace
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What will WAYN be doing on Mobile?
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We want to focus on our core areas

Profile Management & 
Communication

Trips

Travel Guide

Make a difference 
campaigns & 
engagement
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WAYN Mobile

We will be launching a mobile 
service soon, it is currently in 
development.

This will be a site to enable the 
core WAYN functionality 
wherever it’s required:
–– Accessing MailAccessing Mail
–– Updating TripsUpdating Trips
–– Updating StatusUpdating Status
–– Viewing contentViewing content
–– Local people and placesLocal people and places

We are also soon launching 
Travel Itinerary and Status 
services (e.g. Flight Alerts)
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We’re keen to expand on our ideas for 
Whitelabelling, and apply similar logic to Mobile

Example only

Example only

Best use of 
space, to 
highlight core 
strengths of 
WAYN.

Who’s coming 
to town / who’s 
been where 
you’re going?
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Now live! … Speaking Mobile Language Translator

17 Languages

272 language combinations

Downloadable to the 
handset for a one-off fee, to 
keep forever
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Try it… 

For a FREE Translator Lite

Text ST 260708 

To 60999
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annika.erskine@wayn.com

Annika Erskine
Marketing Director

Where Are You Now? Ltd
123 Aldersgate St, London, EC1A 4JQ

T +44 (0) 20 7336 8088
E annika.erskine@wayn.com
W www.wayn.com 


