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What Web 2.0 is: 

A convenient moniker

FINDING, COLLATING, PUBLISHING and SHARING content online

A clear change in the way users spend their time online

A HUGE OPPORTUNITY

What Web 2.0 is not:

It is not new

It is not an official term

What is Web 2.0? 



The key Web 2.0 tools are:

Blogs / Vlogs
Social networks / communities – Facebook, My Space, Orkut, aSmallWorld
User Generated Content (UGC)
Wikis
Podcasts
Online video
RSS – Real Simple Syndication 
Tagging
Mash-ups and Open API’s
AJAX (Asynchronous Java and XML!!!)

Some quick definitions: 





MASSIVE REACH

& 

CUSTOMER CONVERSATIONS

What is all the fuss about? 



Web 2.0 is BIG:

63 million blogs tracked by Technorati

100 million videos a day views on YouTube

107 million members of MySpace

And it is hugely influential: 

Over 50% of UK online customers find user product reviews extremely or very important 
when making purchasing decisions

Over 50% of UK online customers have more respect and trust for a brand that shows 
user product reviews

Massive Reach: 



SO !!!!!

120,000 new blogs are created every day 
by 2011, marketers will spend some $1.1 billion on social network 
advertising outside the USA
Online sales including travel are forecast to rise to $259.1 billion in 2007, 
up from $219.9 billion in 2006
77% of online shoppers read consumer product reviews and ratings



‘Conversations among the people in your marketplace happen whether you like 
it or not. Good marketing encourages the right sort of conversations’ - Seth Godin

You have to be in it to win it

The growth of social networks and UGC means you can monitor, understand, encourage 
and participate in those conversations

That is powerful

The Conversation Economy

Control to the consumer

A genuine C2C marketplace

A basic shift and a new channel

Customer Conversations: 



The Potential of Conversations: Flipping the Funnel!!
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www.worldclassdestination.com 

Providing the clear opportunity to:
• Comment
• Engage
• Share
• Mash-up
• Tag
All depends on GREAT CONTENT

• The traditional sales funnel
• Flip the Funnel and create a megaphone!

• Paid for marketing
• Free marketing!



Should you be involved?

Absolutely!

What about negative reviews?

Embrace them and respond positively

How to get started:

Keep it simple
Noise monitoring
Key tools and key influencers
Choose your product and choose your message
Open and honest engagement
Tracking, tracking, tracking

Opportunities for destinations and providers:

















Issues  - problems 

Atomisation
Specialist groups 
Quality of leads 
Differing business models 
Fad ?
Using new tools to develop user base –
games ?
effect of WiMax ? Contiguous broadband 



Web 2.0 is about control to the consumer

It is a set of easy to use and very cheap tools that have huge implications for the way 
we communicate with each other and they way we make purchasing decisions

The opportunities are huge

The threats stem from ignoring the potential benefits

You can start tomorrow!

In Summary: 


