
Get ahead 
on the web 
Paul Richer
paul.richer@genesys.net
Skype: paul.richer

Genesys – The Travel Technology Consultancy
www.genesys.net



www.genesys.netwww.genesys.net

Three Topics

1. Improve your site’s look to book ratio

2. Gain higher visibility on the search 
engines

3. Latest trends.



www.genesys.netwww.genesys.net

Improve your look to book ratio

Relevant landing pages
Clearly signposted call to action
An information journey that tells the 
customer everything he/she needs to know
Confidence boosters that build trust
Booking process or enquiry forms that are 
simple to understand.
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Relevant Landing Pages

Visitor expectations are set by pay per click 
advert wording
More specific wording gives better results 
but requires more focused landing pages
Build special landing pages for each advert.







Video on Great 
Barrier Reef 
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Clearly signposted call to action

Know the objectives for your site
Capture email address
Take a brochure request
Get a booking

Clearly signpost your visitors’ route to the 
objective
Call to action – ‘verb noun’

“Book now”
“Request a brochure”
“Subscribe to our newsletter.”
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Thorough information journey

Consider what information visitors need to 
know to meet the objective
Lay the information along a clearly laid out 
path
Any information side roads should ‘pop-up’ 
in new windows.





Scrolling 
down the 
page moves 
the map over 
the text, 
making 
reading 
impossible





Accommodation 
booking screen 
completely 
different from 
holiday and flight 
screens

No way of 
returning to 
previous page
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Confidence boosters

Do whatever you can to build trust
Have a postal address and phone number
Perhaps named individuals to contact
Photos of staff or offices 
About us page explaining business history
Customer testimonials
Customer reviews.
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Simple booking/enquiry process

Flag the stages along the process
Clearly ask for the required information
Trap all errors and clearly explain why there 
is a problem
Summarise product being booked and all 
the information gathered
Make it clear when the customer has 
reached the final confirmation stage.







Need to 
input date 
information 
all over 
again. 



After having to 
input 
information for 
a second time, 
I am told my 
original 
preferred date 
is not 
available. 

So what does 
the first 
booking form 
on the main 
page do?





Note this is 
marked as 
step 4 
(final…)



…but this is 
not the final 
page!



The first 
payment 

screen 
appears at 

what should 
now be 
Step 6









Previous 
page 
continued
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Search engines – raise visibility

Have indexable content
Use Sitemaps to make sure Google knows 
your site exists
Get high quality links to your site.
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Have indexable content

Focused page titles
Relevant text on pages.
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Google Sitemaps

Sitemaps allows Google to quickly find and 
index your pages
Simple to set-up
Free to use.
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Get high quality links

Google assesses value of every link
Link exchange pages are no longer any use

Need links from relevant sites/pages
Higher the pagerank the better.
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Latest trends

Online buzz
Your brand in a single consumer’s hands 
Green issues
Rich Media
Virtual worlds.
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Online buzz

Social media – Facebook, Bebo, etc
People commenting, asking questions, airing 
grievances,  praising, photos, videos

UGC sites (User Generated Content)
TripAdvisor, TrustedPlaces.
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Social media

Your customers, influencers and stakeholders 
are talking – about you, your competitors and 
industry
They are listening to each other
Boundaries of social influence have gone
People trust “peers” – those they have (or think 
they have) an affinity with
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UGC (User Generated Content)

Many UGC sites forming
Customer comments on third party sites 
more valuable than on your own site
Best known is TripAdvisor
Most will not survive

Questionable business models.
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“As I was picking up my 
bag, I noticed 
something on the 
carpet by the air 
conditioning unit. In the 
damp patch of carpet 
was growing not only 
mould, but mushrooms! 
These were actually 
about a good 2" high!

Source: TripAdvisor
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Your brand in their hands

Delta Airlines flight delay on YouTube.
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Green Issues

A big issue in the UK
Voluntary carbon offset contributions 
becoming commonplace
Going green becomes a company 
philosophy.
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Case Study: Scandic

Recent presentation
Jan Peter Bergkvist,VP - Sustainable Business

Safety and Security Programme
Developed in 1997
400,000,000 less, individually packed items 
used
From 1.5 to 0.5 kg unsorted waste/guest night.
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Rich Media

Photo galleries
360 degree images
Video.
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TVtrip

Search for hotels in key European cities 
using professional quality videos. 

The service will be available for hotels in the 
US and Asia by the end of the year

Free rich content for hotels websites
TVtrip can also offer the technology to 
serve videos directly on the hotel’s site
Efficient marketing channel increasing 
direct sales (affiliation model).

V
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Virtual Worlds

Second Life – big business taking seriously
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Second Life

As of October 2007 Second Life 
statistics were:
9,861,939 residents

1,474,362 had logged in the last 60 days 
$1,142,484 had been spent in the last 24 
hours. 
539 new islands (unique locations) were 
added in September to total 10,373

V















Into Space
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