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Overview
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Oban Multilingual

• Multilingual SEO/SEM agency
• Teams in 26 countries
• Multinational client base
• IAB (Internet Advertising Bureau)

Oban Multilingual
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What is SEO  (search engine optimisation)

• Organic/Natural Search 
• Websites placement
• Linking environment
• Keyphrases
• Content

What is SEO?
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Natural Search Results

What is SEO?
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Why SEO  (search engine optimisation)

• £ 2 Billion 
• 60% plus on search
• Traditional media?
• 70- 80% click on natural results
• ROI - tracking

Why SEO?
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What is Multilingual SEO?

• Keyphrases: Cultural variants
• Search Engines
• Content
• Domain names/localisation 
• Global Social Media
• Growth in penetration per country

Multilingual SEO
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Why Multilingual SEO?

• Online growth
• Search Engines
• Increase in Spend 
• Increase in travel spend
• Global Social Media

Multilingual SEO
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Country Internet population Penetration Growth   (2001 –
2008)

China 253,000,000 15.4% 800%

Russia 29,700,000 20% 850%

Germany 53,000,000 64.2% 121%

UAE 1,700,000 38% 132%

Poland 14,000,000 36% 400%

France 39,000,000 55% 310%

Denmark 4,000,000 70% 100%

US 210,000,000 71% 120%

Multilingual SEO
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…900 Million users don’t speak English

0.00%
5.00%

10.00%
15.00%
20.00%
25.00%
30.00%
35.00%

English
Chinese
Japanese
Spanish
German
French
Korean

Language of internet users



www.obanmultilingual.com

Country 2002 2007
Denmark 38% 58%

France 38% 58%

Germany 43% 66%

Spain 29% 45%

Italy 27% 44%

Greece 23% 40%

UK 41% 61%

% of users who buy online

Source: Jupiter

Multilingual SEO
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Country 2002 2007 Growth 
Denmark* 3986.6 12379.3 300%

France (EU) 2358.3 11419.9 484%

Germany 4512.5 20368 450%

Greece 71.1 413.1 580%

Italy 1124.6 5021 446%

Spain 792 4217 532%

UK 4033 15613.7 387%

* Million Kroner

Source: Jupiter

Multilingual SEO

Growth in online spend (in million Euros)
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Country 2002 2007 Growth 
Denmark* 1024.2 3143.3 306%

France (EU) 1084.9 5531.9 510%

Germany 1257 6034.0 480%

Greece 4.6 40.4 869%

Italy 277 1403.3 360%

Spain 270 1341.1 496%

UK 1376.8 5251.8 380%

* Million Kroner

Source: Jupiter 

Multilingual SEO

Growth in travel spend online (in million Euros)
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Bought Item Research Online Research On but Off Bought Online

Travel Tickets 72% 39% 52%

Vacations 70% 38% 38%

Books 53% 33% 37%

Countries covered: 
UK, Germany, France, Spain, Sweden, Italy, Denmark, Norway, Belgium, Netherlands 

Source: Synovate/SPA 2006 

Multilingual SEO

Buying behaviour online
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• Major travel websites incl. Thomas Cook
• Mixture of language used
• High multilingual volumes search
• Minimum or low visibility 

Case Study: Eye for Travel
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Hotels  (German/English)    

www.travelrepublic.co.uk

www.thomascook.com

www.thomson.co.uk

www.directline-holidays.co.uk

www.holidayhypermarket.co.uk

www.lastminute.com

www.travelsupermarket.com

www.dealchecker.co.uk

www.spain-holiday.com
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German (German/English) Key: L = low; M = Medium;  H= High

Search Phrase: 
Holiday Spain Search Volume Ranking

Ferien Spanien M-H -

Ferien in Spanien M-H -

Urlaub Spanien M-H -

Urlaub in Spanien M-H -

Billig urlaub spanien M-H -

Spanien urlaub de M-H -

Spanien urlaub günstig L-M -

Unterkunft Spanien L-M -

Reise Spanien M-H -

reise nach spanien M-H -
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• When Portuguese search they use English phrases 
‘Hotel’ e.g ‘Hotel uk’ etc  

• Travel outiside English speaking world they more 
commonly use ‘Hoteis’ as in ‘Hoteis Guia’ , ‘Hoteis 
preços’.

• Germans don’t differentiate between England, Scotland, 
Ireland and Wales and so are likely to search under the 
term ‘Englisch’ for the language and ‘England’ to mean 
Great Britain. 

• Italian versions of English have crept into Italian search 
behaviour ‘Inghilterra’ is the normal phrase for England 
i.e. ‘Hotel Inghilterra’ and Hotel Englaterra’.

Cultural Search Profile: Travel
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Phrase Volume (Searches 
per month)

Country Language

cheap flights 9,900 Germany English

cheap flight 1,900 Germany English

billigflüge 246,000 Germany German

billigflug 135,000 Germany German

billige flüge 49,500 Germany German

günstige flüge 33,100 Germany German

Global Content: Search behaviour 

German Search for ‘Cheap Flights’: 2008
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German Search Behaviour: Cheap Flights
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Phrase Volume Country Language

flight ticket 12,100 France English

flight tickets 900 France English
billet d'avion 135,000 France French 

vol pas cher 33,100 France French

billet d'avion pas cher 40,500 France French

vol low cost 9,900 France French/English 

Vol discount 9,000 France French/English

French Search for ‘Cheap Flights’: 2008

Global Content: Search behaviour 
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Global Content: Search behaviour 
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Phrase Volume Country Language

cheap flight 880 Spain English

cheap flights 9,900 Spain English
vuelos baratos 550,000 Spain Spanish

vuelos economicos 22,200 Spain Spanish

vuelos bajo coste 18,100 Spain Spanish

vuelos low cost 9,900 Spain Spanish/English

Spanish Search for ‘Cheap Flights’: 2008

Global Content: Search behaviour 
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Global Content: Search behaviour 
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Phrase Volume Country Language

Cheap Flights 4,400 Italy English

Cheap Flight 880 Italy English

voli low cost 246,000 Italy Italian/English

voli economici 33,100 Italy Italian 

offerte voli 22,200 Italy Italian

compagnie low cost 14,800 Italy Italian

Italian Search: ‘Cheap Flights’: 2008

Global Content: Search behaviour 
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Global Content: Search behaviour 
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‘Face of Global Search Competition’

The Face of Global Search 



www.obanmultilingual.com

Cultural Search profile: Travel Italy

• In partnership with Eye For Travel

• Participants from over 40 countries

• Interviews and online competition

• May- September 2008

Face Of Global Search 
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Cultural Search profile: Travel Italy

99% booked holidays online

Only 30% favoured Google

Only 14% regular travellers used Google to search

70% of Spanish searchers holidays abroad

None of the Chinese travellers used Google

Face Of Global Search : Results 
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Cultural Search profile: Travel Italy

Search is highly cultural

Many websites fail to deliver globally

Online travel buying is common globally

Large opportunities for savvy companies

To go Global effectively: Don’t rely on Google

Face Of Global Search : Conclusions 
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GREIG HOLBROOK: Director

OBAN Multilingual 

E: Greig@obanmultilingual.com
T: 0044 (0) 1273 704434


