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Online Is mass market

41 Million

online in the UK

59%

UK households
have broadband

[/ Hours

online per week

. Ao
Sources: Forrester's European Consumer Technology Adoptiogggtudy Q2 07, internetworldstats.com June 08,
Ofcom Nations and Regions CMR 2008 we




Broadband is a must have

02% must have 92% can live
one within a without one for a

month month



Consumers keep doing more online

What do people
do online?

Hours online / month (EU)

2003 2007 2012

11 16 32

'80 hours of leisure
itime per month

44



Search 1s a Barometer
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Web Search Volume: petrol price
United Kingdom, Jul 2007 - Oct 2008

Interest over time

petrol price EET————— 3

News headlines: Show Hide

Lesrn what these numbess mean
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Web Search Volume: safe savings
United Kingdom, Jul 2007 - Oct 2008

Interest over time

safe savings I

Mews stories weren't found for your query.

Learn what these numbers mean
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Travel sectors grew online by more than 20% in 2007

European travel market and online share

Source: EyeforTravel , European Online Travel Report 2008

European market in 2007

 European market €256B

(+4% in 2007)

e Online share 19%

e UK more than 30% of travel

is sold online

« UK =€848/ per capita

e 23% of UK hotels sales are

online




Strong online growth in a turbulent market

European online travel market value by segment
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Qil Price Inflation

2000: $28.5
2007: $72.4
Mid 2008: $147

Now: $76.48

Footand S-AR.S

mouth
9/11

il

£:$ Ratio
2000: £1=$1.63
2007: £1=$1.95
Mid 2008: £1=$2.05
Now: £1=$1.70
717 Bird flu
Hurricanes

Tsunami I
T

Oil hikes

Credit
Crunch

2000 2001 2002 2003

2004 2005 2006

European market €256B (+4% in 2007)

European online share — 19%

UK online share — more than 30% of travel is sold online

UK = €848/ per capita

2007 2008

2009

41% of the UK population conducted a travel search in Q1 07



What we’re seeing...

Fast rising searches
for UK travel

‘Blackpool’
‘Late Rooms’

‘Legoland’

‘Eurostar’

‘Skyscanner’

‘National Express’
‘02 Arena’

TUI: In Q3 ‘08 TUI's online
destination services saw a
21% increase in customers

IHG: 25% of all revenue
from online sales — Q3
2008

Whitbread: Recruiting
4,000 new jobs to support
growth of Premier Inn
brand

Virgin Holidays: Number
of online bookings has
doubled in the past year

Hilton: 25% of bookings
come via the company’s
websites
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How winners get ahead in a slowdown

Invest for QVOXV_ED__*
=De Drive proflt by targetlng

=Y Manage costs




Are Marketing Budgets aligned to where your
customers are?

Media consumption (% hours/week) % Ad Spend

Watching

- 33% 30% TV spend
television
Gap between
: advertising s_pend 10% Internet spend
Surfing 24% and media 6% Radi q
internet consumption - 0 Radio spen
. ; h '
Cinema 9% y the opportunity
Listening to 5, 48% Print spend
radio
Newspapers
and 12%
magazines 6% Out of home
Source: Ad Spend: PricewaterhouseCoopers, Jul 2007;

Media consumption:Source: Forrester Research Q2 2007

H



Bargain hunters don’t drive

(1 R1LR0%

rave) spend, '
YoY in 2007

Sources: Harris Intgfactive “Digital Influence Index® Jun 2008; The Retail Bulleti
promotions than tiey were 12 months ago, Jun 2008; Internet Retailing “l want t
IMRG Cpagenigi‘e-Retail Sales Index, Jul 2008}




Search is the way In...

Search Is more

shoppers have
changed their mind
about which brand to
buy following
research on the web

Source : EIAA mediascope Europe Study, Nov 2007



Consumers expect top brands to be at top of search
results

E

- “65% of customers use (f
| search to see what's

out there and get a

better idea of what
sites had”
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, search and natural

. results drive a 39% ]
/ upliftin ad recall £
"~ and tripling of brand
recognition”

“Thesetéb régults also drive a 50% uplift in | ;
click-through performance and a 12% r 4
Increase in purchase consideration” >

Source: ComScore CPG study Oct 07, Enquiro, Brand lift of Search



Search is central to your upper funnel branding
Initiatives

Search gateway Marketing budgets

Television
Print
Radio
Outdoor
Cinema
DISpIay

Marketing Campaigns

Distribution
investment

Source: Opal Marketing



Follow the consumers path to purchase

Distribution of searches . Before a first

prior to purchase | transaction, on average:
Puchese | 12 travel searches
22 travel sites
29 days

1 2 3 45 6 7 8 9 10 11-20 21-30 3140 41-50 >50

# of searches




From “holiday in the sun” to First Choice Purchase in

33 days

Q Searches

Maps MNiews  Shopping  Genal - mone v

G O Ug Ie low interestloans.

Web Books

Personal Loans - AmUne
waw AmOne.com  $10K-50K Unsecured. For good credit 1 easy

Per
weacar Cal

il Loans Online
el com  Apply For A Personal Loan Online in 4 Cu

Loan
instant paydayus net  Fast $1500 Cash Loan. No Fax. Cash Lo

Low Interest Loans - I ind A Low Interest Loan |oday

Find a low interest personal loan an uSwitch com. Save monry naw,
rates and repayments to find the bast loan for you.
www.uswitch.com/Loans/Low-Interast html - 81k -

Low-Interest Personal Loans - Financial Web
Qualifying for a low-Interest perzonal loan can be quite difficult. Alsa
loans, they ara granted without the lender having benefit of any

www hinweb. comiloans/low-interest-personal-loans html - 20k -

Dankrate's Interest Rate Roundup. See rates from owr national survey
equity praducts, auto loans, credit cards and CDs. .. B Stock quate
www.bankrate.com/ - Similar pages

Auto calculator -- compare rebate, low interest rate
Use this calculator 1o compare 3 low | 8t rate deal on a ¢
rates in your area, then ratum to owr uti
L banksal " calc

Low Interast Fnerqy Loans
Low Interest Energy Loans. Welcome 10 the Financial Assistance P

Al tha infrernation and ahirs weadll nsad tn Bnd the hast mamnans wil

¥ First Choice

Visits k )
. First Choice .

u rather the
holiday

! First Choice

! First Choice

m to swim, dis
uild great mer
rstand family hc

More about family he

! First Choice

o Summer hol

! First Choice



Art or Science?
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How Google tools can




Google insights for search

Find what the world is searching for:

e target your messages

» explore and capitalise on seasonality
 act fast on rising trends and fashions

What are the top marketing messages for a car manufacturer?

fuel efficiency engine performance

GDL?SIE Insights for Search v v v

Tip: Lise the + sign to group multiple search terms. [Ex: apple + pear+ lemon)
Search terms: @ fuel efficiency '
® [car safety X in !AII Categories | |
¢ kngine performance '
+ Add search term

Location: Worldwide |

Tirmne: ILast 12 months ;I
: Search |

Compare by:

= search terms
" locations
€ time ranges




Choosing advertising messages

Interest over time

uel effici... ———— 0 car safety+... D7 17

=« BB o 27 | June 29, 2008

Fuel efficiency g I:UI‘J

most searched

s
-
%

Regional interest : fuel efficiency+fuel efficiency car+fu

1. Canada

Mix of

2. Mew Zealand

3. United States

messages
= differs across
the world

4. Australia
5. Sri Lanka
6. South Africa
7. Puerto Rico

8. Kenya

9. Singapore

10. United Kingdom

Search volume

index
o (70 I 00




Get religious about conversion

o5 /%

of online shoppers %
are less likely to buy:
from-a brand offline
If they experienced
~ problems online
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Source: Tealeaf Press Release “2008 Tealeaf Survey Highlights Potential Multi-Billion Dollar Business"



hich site converts better?

’ Free FME 2007 Trial Download

Download now and you'll get 14 days of full-featured .
FME 2007, no restrictions. Y

1 Simply download, install and activate.

English (147Mb])

Motet For Linux o Unix, please contact eval@safe . comn or 604-501-9985 =261

6 Fdon't know how pou peaple did J Easily translate spatial data to and from different formats.
i, but pou have created & FME supports hundreds of data formats, including shape, autoCaD, MapInfo, KML,
nearly flawiess spatial data GML, GeoTIFF, ECW and more,

conversion product that is J Transform and restructure spatial data to meet your needs.
flexible and not intimidating

b : Use point and click to easily load data into any destination system.
f:n;:f‘rgsoklzttf:jgiiﬁ oo Now with raster data support! )
: Ower 50 new transformers, 20 specifically for raster data, Plus, more than 1800
enhancements,

Richard Clement,
State of alaska, Department of
Matural Resources

Site Map | Products | Services | Solutions | Support | Company | Privacy Policy
Copyright @ Safe Software Inc, 2007
All rights are reserved.

SAFE SOFTWARE

Free FME 2007 Trial Download

Download now and you'll get |4 days of

full-featured FME 2007, no restrictions. (L 1 dont know how you peaple did
i, but pou have crested
nearly fawless spatial data
conuersion proguct that js
flexible and not intimidating
to use, fow this work is ne
longer rocket surgery! 11

Simply download, install and activate.

Richard Clement,
State of Alaska, Department of
Matural Resources

Note: For Linux or Unix, please contact eval@safe.com or 604-501-9985 x261

Site Map | Praducts | Services | Solutions | Support | Company | Privacy Policy
Copyright © Safe Software Inc, 2007
&ll rights are reserved,




Winning Page — 20.2% Conversion Lift!

SAFE SOFTWARE

Free FME 2007 Trial Download

Download now and you'll get 14 days of

full-featured FME 2007, no restrictions. 66 I don't know how you peaple did
i, but pou have created &
nearly fawless spatial data
conlersion proquct hat s
flexible and not intimidating
to use. Mow #his work s no
longer rocket surgerp ! 17

Simply download, install and activate.

Richard Clement,
State of Alaska, Department of
Matiral Resources

Mote: For Linux or Unix, please contact eval@safe.corm or A04-501-9985 x2A1

Site Map | Products | Services | Solutions | Support | Company | Privacy Policy
Copyright © Zafe Software Inc, 2007
all rights are reseryed,




How Google tools can help
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James van Thiel
Industry Head — Travel, Google UK




