
What’s New in Paid Search

Neil McCarthy
Chief Sales and Marketing Officer
Latitude



Keywords

-

100,000

200,000

300,000

400,000

500,000

600,000

700,000

800,000

900,000

1,000,000

1,100,000

1,200,000

Loan Personal Loan Low Rate Personal
Loan

Low Interest Rate
Personal Loan in UK

£-

£1.00

£2.00

£3.00

£4.00

£5.00

£6.00

£7.00

£8.00

£9.00

£10.00

Monthly Searches
Max Bid

• Buy Deep

– Lower cost

– Better conversion

– More work!

• Group keywords

– By product type

– By conversion rate

– By stage in the buying cycle
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PPC in 2004…
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3,000,000+ keywords

Access to the search 
engine’s own internal 
tools
- Research more keywords
- Obtain the competitive advantage
- Speed

Rigorous word audits
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PPC in 2008 - From “Max Bid” to 
Quality Score

Broad Match is no longer 
evil

Landing Pages are twice 
as important

Importance of Account 
Structure

CTR is almost as 
important as price

…and sometimes you 
have to just buy it!
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Broad Match is back!

…but don’t forget the negatives!

Tail terms take time to build QS



Buying “Quality Score”

See it as a long term investment 

Start high and manage it down

Try a burst strategy

Combine with offline 
ad schedule…
…if you have one

Search
volumeTV Ad slot



Integrate with other channels



Landing Pages

Targeted landing pages boost conversion
..now they are essential for QS

Check the load time



Optimise Landing Pages for 
conversion

Google website optimiser 
is FREE to use

Improve your conversion 
rate by up to 20%.

Meaning you can afford to 
bid higher

…or get more customers 
from the same traffic



Optimise Landing Pages (cont.)



Changes to Google's Trademark 
Policy

Brand term inflation

Monitor brand terms

Consider competitor terms



Looking to the Future



PPC Ads Evolve - Images



PPC Ads Evolve - Video



Microsoft Photosynth



Integrated with Live Maps



Any Questions?


