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Today’s Topics

Don’t forget the basics
Get on Google Local
Harness the power of analytics
Go mobile
Get on YouTube.
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The top 6 basics

1. Relevant landing pages
2. An information journey that tells the 

customer everything he/she needs to 
know 

3. Clearly signposted calls to action
4. Confidence boosters that build trust
5. Titles and text for the search engines
6. Links.
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Go Mobile
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Mobile Internet Users - worldwide
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Mobile Internet by Country
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Mobile and Travel

Main usage categories
‘Must do’ activities

Change flight/hotel reservations
Flight check-in
Receive travel alerts

Location based services
Find a restaurant
Book a hotel
Check train times

Buy travel
Receive special offers
Purchase travel
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Is your site mobile friendly?

Let’s book a hotel:
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Is your site mobile friendly?

Let’s book a hotel:
Hyatt
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Is your site mobile friendly?

Let’s book a hotel:
Hyatt
Intercontinental
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Is your site mobile friendly?

Let’s book a hotel:
Hyatt
Intercontinental
Hilton
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Is your site mobile friendly?

Let’s book a hotel:
Hyatt
Intercontinental
Hilton
Marriott
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Is your site mobile friendly?

Let’s book a hotel:
Hyatt
Intercontinental
Hilton
Marriott 
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Simple booking process …
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… but why not use the phone?

… Google Local again



Get on YouTube







Where the Hell is 
Matt?
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