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One slide on Dutco Hospitality!



Please don’t forget about me!
• 70 percent of internet users worldwide (900 

million people) do not speak English 
• Over 100 million a day access the net
• Chinese speakers “don’t want to use 

Google”
• 60% of the world’s population surf in their 

own language 
• International searchers are increasingly 

demanding good quality multilingual sites



Non-English Domain Names

…by the end of 2008!

Arabic, Iranian, simplified Chinese, traditional Chinese, Russian, Hindi, Greek, 
Korean, Yiddish, Japanese and Tamil



Searching Dubai in German?



Kempinski Hotel in Moscow?



English Football Results Anyone?



hoteles in duabi
6,830,000



hotels in dubai

337,000







Russian?



Russian?







“Congee and Omelettes”
Not only about language



Chinglish



Yum, Yum!



Creating Multilingual Websites
•Simply translating your web content is not 
nearly enough!

•Essential to understand:
- local culture
- behaviour 
- phraseology
- colloquialisms

•Approach each market and region differently, 
according to its specific needs and 
characteristics



Lucky Number Seven?

• 7
• 13
• 666
• 4
• 888
• 3, 5 and 7



Branding for success?
• Pssst! Belgian biscuits
• Pussi Kompakt Ultra Swedish cat litter
• Bum Spanish lollipops
• Sweat Japanese drink
• Salty Cracks South African biscuits



The Meaning of Colour

• Over 80% of visual information is related to 
colour

• Many reactions to colour are instinctual, 
universal and go beyond cultural boundaries

• Colours also convey messages that go 
beyond ethnic, racial or gender boundaries

• Power is represented by red for 25% of 
respondents, black (17%) and purple (13%)

• Fragility was most represented by pale pink 
(27%), white (9%) and pale lavender (9%)



Global Reaction to Red
European : Danger (stop signs), love (hearts), excitement (for sale signs)

China : Good luck, celebration, happiness, joy, vitality, long life 

Japan : Life

India : Purity

Hebrew : sacrifice, sin

Christian : sacrifice, passion, love

South Africa : Mourning

Australian aboriginals : the land, earth, ceremonial ochre

Cherokees : success

Celtic : Death, afterlife

Feng Shui : Yang, Fire, good luck, money, respect, recognition, protection, 
vitality



Search to Book











Joined-up Thinking



Reservation to Check-out
• Build Chinese incoming expertise
• Exchange knowledge
• Focus on guest’s well-being
• Chinese TV channels and newspapers
• Chinese inspired breakfasts
• Collateral and signage in Chinese
• Chinese speaking staff
• Using red and 888



Travel 2.0
• Comparison: self-service price-shopping
• Accessibility: always able to look and book
• Transparency: control and self-

management
• Referral: more reliant on social 

communities than source content
• Personalisation: engaging customer 

interaction at every point of contact
• IN WHICH LANGUAGE?



So what is Travel 2.0?

• Simply put, Travel 2.0 separates 
information and content in order to allow 
new and novel forms of reuse

• Easier access
• Finding, Collating, Publishing, Sharing



Multilingual online marketing strategy

• Integrate all global development
• Plan and manage the workflow of content
• Archive all content and data
• Maintain and monitor throughout the entire 

lifecycle
• Implement rigorous quality assurance 

controls



Multilingual online marketing strategy

• Human talent + Technology
• Select a partner
• Integrate translation services with 

sophisticated CMS
• Communicate globally with localised copy
• Adapt products and services to cultural and 

linguistic requirements
• Be innovative and dynamic
• Create competitive differentiators



Multilingual online marketing strategy

• Build link-domain strategy
• Establish correct language coding 
• Mix languages for SEO & PPC campaigns
• Consider localised keywords
• Pre-define metadata tags
• Be careful of language structures



Effective Global Content  
• Translation can be very expensive
• Web is only one marketing asset
• Focus on back-end translation processes 

and front-end publishing processes
• Need centralised, coordinated approach
• Establish a Content Repository

– Translate once 
– Reuse with accuracy
– Maximise automation capabilities 
– Allow local flexibility



Thank you


