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The search landscape
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● The rise of Bing
● Well not quite
● Launch of UK version delayed till Q1 2010

● Yahoo’s continued decline
● Concentration on other areas

● Marketshare 5.58%

● Increase in importance of universal search
● Images
● Video
● Live search



Approach:
● Create a blog and Twitter account

Results:
● Increased rankings on hundreds of 

long tail terms through hundreds of 
natural inbound links

● Modernise the homepage of the main 
site to boost conversion

● Growth in traffic to the sites

Innovative use of social – blogs & Twitter
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Approach:
● Video back catalogue used to 

create Haven              channel
● Optimise videos to appear for 

key search terms

Results:
● Increases presence on page
● Improved brand awareness
● Integrated into social media 

brand management strategy

Universal search examples - YouTube
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Approach:
● Create and optimise feed of 

each of venue or resort
● Submission to Google Local 

ensures you are always 
appears in the search results

Results:
● More land grab on the page
● Claim top 2 positions for brand
● Local listing can  increased 

CTR by 50%

Universal search examples - Maps



Changes in Google

● Caffeine
● Real time search
● Vince
● Site links on PPC
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Google caffeine

● Next generation search architecture
● Faster

● In our tests up to 50% faster
● What's .25 of a millisecond between friends

● More accurate for longer searches
● Takes more care with multiple keywords

● Incorporates real time
● Bigger index

● Response to bing ?

12/11/2009

presentation title

7



Real time search
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Google Vince update

● The “brand boosting update”
● Generally little effect on most serps
● Large brands appear for term holiday

● Thomson – nowhere to no.3
● First Choice displaces travelsupermarket
● Teletext.co.uk jumps 10 places

● Brand equity
● The new factor
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Google site links in PPC
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Thank you
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