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And what about 
Revenue Management?





Revenue Management has come a long way…
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Technology has come a long way...



Key Drivers of Revenue Management
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Managing and Controlling Distribution Channels
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Technology



Complexity / Speed

“A sub-optimal decision in time
is better than an optimal decision too late.”

- Ravi Mehrotra, President and Founder of IDeaS 





Total Optimization
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Convergence of Data, Analytics and Systems



Organizational Challenges

Counter-intuitive 

Data availability

New business practices

New technologies

Unlimited potential

“Optimal is possible!”
Ravi Mehrotra, IDeaS
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