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The Social Revolution: Using Social Media for effective promotion

WAYN: The worlds largest travel and lifestyle dedicated social platform
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WAYN.com - An Introduction




WAYN Overview
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* Largest travel and lifestyle community (16m members) * Founded by Peter Ward, Jerome Touze and Mike Lines
* Meet like-minded people based on what you would love to * Londonbased, with branch office in Poland, totalling 35 FTEs
do
* Changed from subscription to ad focused model in 2007
* Engage with users who have a passionfor travel and an
active lifestyle * Focus on premium advertising. Working with some of the
largest Tourist Boards and Travel / Lifestyle organisationsin
* Visionis to help people realize their dreams the world THE &
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What our community does

Our product vision can be broken up in to three key components of the user journey...

Capture Aspiration Encourage Interaction Realise the Dream

Share where you would love to go Engagementbased on things in common Go somewhere
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Users’ retention - users who have done it become the contributors and inspire others



Demographic Breakdown

Page Impressions

o - UKE 1. Global'Travel Mobilised’ Members
W Rest of warld
W Morth Americs 2. 16m members worldwide in over 193 countries around the globe
= Middle East
B india 3. Monthly Uniques : 3,439,720/ Monthly Visits: 4,651,530/ Page Impressions | Monthly
mEurspe Page Impressions: 42,397,342

W Australia & New Zealand ) ) .
. 4. Average Time onsite: 17 Mins
Sessions

. 5. Average Pages Visited: 29 per session
wUKE E

A 6. Overiooktrips added monthly

= MNorth America
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Source: WAYN lifestyle Survey lan 2010
Key Statistics Age Breakdown Income i
57% Take 2 ormaore trips 17.9% 1824 6% havea household income of over
per year g50,000 USD ayear
52.2% 2534
7o Qwnonecarormore 58% of our members eam ower $50,000
) . 1759 35-44 USD ayear
7% Areinfulltime
employment 7 MpE. i i .
7.7 Teh5-5a g3 fallintoa 'high eaming' category {over
75% Booktheirholidays 5.7 %55s $70,000 USU ayear)
online
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£2% Have onechild ar audience eam over $50,000 USD a year
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Background

Clear shift from offline medium to online / Data Transparency

Tourism Boards are still heavily relying on “Comfortable” marketing strategies with a
limited online agenda other than experimental

Increasing awareness of Social Media platforms — the buzz can no longer be ignored

Despite the hype, most Tourism Boards do not know how to use Social Media to shape
their online strategies and achieve their core strategic imperatives



Our Approach

Our approach allows clients to
interact with our community in a
way which is

inspirational,
engaging, and
impactful.

Objectives can be centred upon

branding, lead
generation, data

capture or involve
UGC (User Generated Content)

Home Profile ~  People

Welcome

Why Kenya

No other country on earth can
offer the visitor as much to
see and do. Within the
borders of a single country,
you will find savannahs rich
with big game, timeless
cultures unchanged by the modern world, pristine
beaches and coral reef, equatorial forests and mighty
snow-capped mountains, searing deserts and cool
highland retreats and endless opportunities for
adventure, discovery, relaxation; more than you
would ever expect...

Kenya Destinations

Samburu, Shaba and Buffalo Springs

More information on Samburu, Shaba and Buffalo Springs
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The Samburu region is the best place
to find several endemic Northern
species,
Reticulated Giraffe, and Grevy's Zebra.

JAMBO is one of the most common words you will hear
spoken throughout Kenya. This is the simplest Swahili
greeting, and is often the first word learned by visitors
to Kenya.

In this Video, the word Jambo is used in an exciting
way, to say Welcome to the uniqueness of Kenya; the
adventure, the wild nature, the beautiful... beaches,
the incredible scenery and to the exotic cultures. And
it is said from the people of Kenya who bring you
these things and more...

“Hello world, welcome to Magical Kenya"”.

including Gerenuk, the

Submit

ArunaZ2304 8 15 Sep 10 10:40 a
I have read your meaning about jambo, jambo ... some one, we
use that word for some other meaning as large or bigger than
some normal thing add reply

Rohanchiplunkar == 15 Sep 10 09:32 o
1 have seen these photos & read the information given of each
& every place of Kenyat's realy interesting & I future 1 would
ke visit there. add reply

thandawin B8 15 Sep 10 04:39 o
so great everybody happy. add reply

Leonardlohnson65 B8 315 Aug 10 23:16 L]



Working With Travel & Tourism Boards
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How to be visible: Profile Skins

« Members can personalise there profile via profile skins

« Skins can be client branded with a direct link in the header to drive traffic to
your site or profile on WAYN

« Profile skins when unselected as default, are available for selection from within
our skin selection panel
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Home | Prafile = Peok  Mal el Cindw Tips  Adtities Photes Videos | Reviews

it style]| Interview Questions [

+ D Merson, Name: David Merson

i male
A M Age:d
Nationality 551 Englih
Location : EHLondon, Engiaed Occupation:Inlerndiond ks Execuve @ Wayncom
iy Pholos Lastlogin + 4 1y 2010
Wy b Where are you now? Londen
David st Update your curtent s, changs?
St i ke o and others Are you doing anything fun this evening? I have a iend coming

eedknak [} rund o ine o wich a0

- Which continents have you visited? Europe, Asia, Austalia, Narth

5|
Ametica

What do you use WAYN For? Geling bavelispiraton for my e rp

Where's your furthest friend located? Australiz

Where dif you watch your last sunset? Fij
Sea dll phatos

Where have you tasted the best faod? Vietnam

Your Album Phatos -@3‘-: move|
= Whate is your dveam haliday destination? I woud love to o to
Youhave rophoto sburt | Add album | Braal, o anywhers in South America really

WAYN



How to be visible: Featured Destination Page Sponsorship

| o Example here: Full takeover of the
‘Brazil’ destination page within

WAYN, including Top Side Header,

MPU and Skyscraper fixed placements

Sensational!

Yirtual Map Flights Travel Videos

Iy, « Enables you to have direct visibility
=it with members who you know have a
TN @ ‘ . . . . .
i direct interest in your destination
= fﬁm‘i} . 2snukj

o Increasing brand awareness and
driving traffic directly to your

) .
Sensacional! profile/website
M orte Alegre 90.., Macsio lorianopal
C L":K TO V'EW Add revie o Add review Add review Add review
BRAZIL PROFILE
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Reviews Tri hatos ich
i Vour review title "
BRASIL
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How to be visible: Offer Notification

« To maximise engagement, once the L
. . : N_etﬂights.-::om is gi\fing away ZH'Eickets ta the Abu Dhabi Grand Prx, plus 4
prOfIIe Is Iau nChed We schedu Ie an sy E:’?zh;csw%ﬁargr:;’clzglggue:t the 5* Jebel A Palm Tree Court and Spa - a
offer notification to be sent out to Sl BT Y c
your targeted demographic S Syl PR

G To celebrate the 50th anniversary of the mini - The Royal Mint are
B3 Royal | Qiving away free coins to every user and also entry into a competition to

¥ Mint | win a gold coin.
v ][ tgnore | °
« Members will be alerted on their —— P
homepage and driven to your I rove i a5 can oy oo oning and e - upto.
(/S 50% o
profile/website [rE— .

‘Q

Win a Journey of a Lifetime

¥ | Have a look at the exciting Journey Kenva profile to see what the location has to offer,
dl * tell them why you think Kenya makes for the perfect holiday destination in 140

o characters or less, and you could find yourself enjoving some of the unforgettable

W adventures with a friend.

B

W 1‘ The Journey beqins here,

WAYN



South Africa: A Case Study



Outlining the ‘core campaign’ strategy for SATB

Key Objective: The promotion of South Africa as the ‘destination of the moment’

Tactical Objective: Tactical Objective: Tactical Objective:
To place ‘South Africa’ Design and execution Inspire the WAYN audience
at the centre of the WAYN of a global competition to to engage with a ‘content
communities discussions drive data capture rich’ microsite, facilitating
feedback and interaction

The approach we initiated, facilitated the creation of a fully branded, content rich, integrated profile which
promoted a ‘global competition’ to find from SATB’s chosen audience, ‘The Face of South Africa’. The winner of

this competition won a 10-day trip to South Africa, reporting back to the WAYN community throughout their
experience via blogs, videos and photos.



Competition Approaches — key considerations

When deciding upon a competition its essential you observe the following points:

o Is the competition ‘relevant’?

o What is the ‘purpose’ of the competition?

o Are the timescales ‘realistic’?

o Does the competition ‘inspire’ & ‘engage’ the audience?
o Are the entry instructions ‘clear’?

Competitions can also meet a range of objectives inc:

« Data Capture

o Qualitative Data

o Increase in traffic to your website
o PR headlines

o UGC (User Generated Content)

[ ravelers
PHILADELPHI Calingawerdtavelers
Enter theUltimate Thailand Explorelrs
Competition \ % J:‘"
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Win a trip for 2 worth $4000

THAILAND

Visit now for your chancetowin +® = @4 Visit and A Toda Wit and Apoly Today T B




Outlining the ‘core campaign’ strategy for SATB

Content rich WAYN

. . Competition Announcement
Microsite

Win a trip to SA and become the Face of

South Africa

Wa  are  leoking  for oa  talented, creative,

SOUTH RFR]CH i\‘L ; i ? _ i ~ adventurous and charming parson to travel the

fI?pOSﬁibf&‘ breadth and wideh af S& in 10 daya.Sauth African
I\‘._- . iy - f“'—l—

Townsm wants the face of South Afncs te report
live from S& to WaTH members.

Are you that person?

Home w Club | Profile & | Travel | Friends | Messages | \Who's Around | Forums | Photos | Videos | Blogs | Search | Account | Logout
My Proffe | Edit Profile | Add Content | Music | Videos | Share Profile | Feahired Profiles | Who's Vieswwed Me | Proflles I Have Viewed | Close

South Africal edit style remove  your Favorite Video new adit style remove

Discover why South Africa is: packed with adventure;
the most awe inspiring beauty; home of the big 5
amazing culture and heritage _and incredibly affordable!
Follow the Face of South Africa promotion right here on
WaYM.com One lucky user will be selected to win a trip
to South Africa and report live to your friends an
WaYM.com via blog, pictures and videos.

Genuine... Responsible... Trustworthy..
Adaptable... Enthusiastic... Cool...
Creative...

Adventurous... Fun Loving...

Well Travelled...

ey | R
[ A p—
T —
i adit style 1.
(hocko fnd oul moees e If you have the above qualities,
then look no further...

Featured tours =, - | i Apply!

Win a 10-day trip to South Africal



Outlining the ‘core campaign’ strategy for SATB

The SATB profile/micro-site was designed in order to drive entries for the global competition
to find the ‘Face of South Africa’ from within the WAYN community.

The SATB Profile hosted:

« Fully branded ‘clickable’ header- redirecting members to http://

SATB promotional video

Photos

Featured tours, i-frame

The ‘Face of South Africa’ competition announcement & associated T&C’s
Entry survey hosted within the profile

« Member comments.



Analysing the results

SOUTH AFRICA 7

It’s possible =
o

Home | Profile * | People | Mal | Travel | Plans | Trips | Photos | Videos | Reviews | Bogs | MyAccount | Settings | Logout

Announcement!
WINNER ANNOUNCEMENT
South Africa Tourism zre pleased to announce the winner of

e would like
to thark not orly the 20,000 of vou who entered but also = special

our "Face of South Africa’ competition

thanks to the 13 finalists featured on our profie. We thaught your
entries were fantastic and we hape your enthusiasm to travel to South
Arica wil alow us to welcome you in the near future, and remenber to
visit www.southafrica.net to find the ‘best ravel deals’ when you

plan to visit South Africa

Butas there can ariy be one
winner, let us announce that the
finalist who receved the highest
number of votes was Jessica
S, from Canada, Therefore
. congratulations Jessica, 1ie
Iook foruward o wekcoming you
to South Afrca, where your
South African adventure wil
ruly begin.

Best Regards,

South Africa Tourism Board

FaceofSouthAfrica Friends

To view FaceofSouthAfrica's friends, you need to be added
o0 FaceofSouthAfrica’s friends lst.

Submit
yasmincansu1111 M 157 Sep 03 21:11
D
Report Abuse

D
Report Abuse

marian0804 ™ 28% Aug 09 18:30

Congratulations Jessica..25 you set your feet on the ground of
Afica, make  difference... not anly for your self but ako for
anvane youl meet there, Ty to leave foomrnts an ther
hezrts, Your face s a refiecton of your soul and that makes you
mare besutful. Just keep your beauty inside out.

! yasmincansu1111 B 157 5ep 03 21:11

Report Abuse

William

New UK Competition!

Win VIP tickets to the final game
of 'The Lions Tour' in South Africa

ot South Aficen Toursm are very
exclted about 20101 T start ur
celebrations, we've decided to launch a
competiton for al you rugby enthusists
inthe UK. Hon would you fke to vina
luxury holiday at a game lodge and 2
tidets o the frol game beteen the
SOUTH AFRICA Springboks: 2nd the Erith and Tish Lons
Mepule on Juy the 4th 20082

Al you have to do s show us your version of the 2010 “Diski Dance”.
Watch the video, download the music - and fim yourse!f doing the
dance,

You must be able to wravelin time for the final game and this
competition i for UK members only!=

To find outhow to enter and for your ehance to win click heret

To visit the DISKI DANCE Profile
Click Here!

Diski Dance

South African Tourism 2010 TV Advert, S...

TRk & WIV
e Y 1 -

Key Campaign Statistics

.. An overwhelming 20,000
global entries into the SATB
competition

.. Over 5 million views

.. 1,200 confirmed friends in
just 3 weeks.

.. 7,213 comments to the SATB
profile

. Lower cost per engagement
on WAYN than any other
channel used



Tour operators: Please get involved

PR

Highlights of Germany
% J ok %k

wilg
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Facts

Find out more about Germany, the
friendly destination.

Al the facts you need to know aboutthe
country, its landscape, the people, custams and
festivals,

Looking for an
accommaodation ?

Searching for an air
destination 7

Try the Flight Search and book
search... hatels in Germany
Mare Mare

Culture & Events

/ [EWSURECIIETM

Destination Berlin

Berlin is an ever-changing city
and one of Europe’s most vibrant,
exciting and colourful capitals.

anly Few cities have been shaped by
history to such drastic extent as Berlin,
Just like its symbol - the Berlin bear — the dity is loveable, forceful and
thrives with dazzling modernity as well as breathtaking architecture,
Germany’s fashionable capital has become a meeting place For young
and old and will surely know to challenge your perceptions. IF you are
into sightsesing this is heaven, There is more ta see than we can list

here but make sure you dont miss the famous Brandenburg Gate,
Patsdamer Platz and Sony Center as a start, Explore the city on foot,
take a bus ride or how about a boat trip on Spree river, Expetience the
pulsating life on the boulexards, in the art galleries and Flea markets and
while vou are here visit some of the city’s 300 clubs and 7,000 bars and
restaurants — many of them are open 247 and are popular with night
owls and daydreamers alike,

germany’s Album Photos

Destination Hamburg

Hamburg is Germany’s second

lavmask  ribu bheivinae omibh G| v

’ " Manitoba, Canada’s only sub-Arctic

— seaport, Take in one of wildlife’s

Calendar highlights: wonders from a tundra buggy: polar
Camp overnight in a tipi: mid-May to mid-September L bears migrating to Hudson Bay,

TSite and Interpretive Centre: open year-round . Snap & photo as th_ey_stand an their
hind legs and peer inside the buggy,

or play-fight in the snow below,
Afterwards, explore more of the
rugged Hudson  Bay  coastline,
Chances are you'll encounter a caribou, Arctic fox, wolf,
Arctic hare, lermming, snowy owl or gyrfaleon. Back in
town; head ower to the Gypsy’s Restaurant & Bakery
for great food and lively conversation, Qrder the
roasted caribou, poached Arctic char or Manitoba
pickerel. Then step outside for some after-dinner
entertainment—is that the Northern Lights or the
midnight sun?

i

Read more... i

Calendar highlights:
See all phatos Optimal polar-hear viewing: October to November

Read more...

FLIGHTS TO CANADA Cas
Outbound Flight |

Uncheck to book a one way flight
Return Flight

) _ To: i}
n 1 | Birmingham »
£ ~ - | g
Returning on:
(o2 ] vl [ ]
See Full Screen Adults Children Infants
[1 v Age 2-11 |0 v Under2 yrs | 0

Active Adventure
~

« Tourism Boards can work jointly with Tour Operators to get booking engines inserted
within their WAYN Micro Sites

« This enables Performance Driven campaigns to take place on top of Branding activities

o In this example, Germany and Canada TB incorporated their flight and hotel booking

engines
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WAYN ., WAYN Insights — An Introduction

« Timely research into the global travel and lifestyle
market

o Tailored intelligence reports to help marketers make
informed and profitable decisions

o Creativity, Clarity and Objectivity

How are we unique?

o Access to opinions of over 16 million demographically
diverse consumers in 193 countries

o Trends tracking in a host of product and geographic
markets

o Segmentation according to individual characteristics
(including age, gender , income, nationality, location
and interests)




WAYN “+ Key Objectives of Market Research and trending for Jordan

To have accurate and up-to-the minute knowledge of the perceptions and
attitudes of ‘global’ travellers

® To identify the ‘pull factors’, ‘barriers’ and ‘knowledge gaps’ associated with
your destination

® To gauge member’s propensity to travel to X for a holiday

® To utilise market insights to increase visitors to X

WAYN



Fifi Pottier

International Senior Account Manager
Tel: +44 (0)20 7336 8103

Email: fifi.pottier@wayn.com
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