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search engine update
World Travel Market 2011

Nate Bucholz – Google Travel UK
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Newsreel
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the serious stuff:

1

2

3

know your numbers

“mobile first”

Google product update
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know your numbers
The online customer journey - nielsen
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UK users do a lot of travel search online

7

15 Sites visited on average Each site visited twice

2hrs 14mins total 
time researching

50 days average 
journey length

Those who booked: visited  26 
sites, over 60 days, taking 4hrs 

48 mins
Source:  Nielsen/ Google online customer journey study - 2010
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Time to first purchase

16% purchase 
within 24 hours 

Base: Purchasers in the Travel market 
Note: % of those that get a Purchase and the length of time UP TO the point of the event occurring. Based on first event in the category. 

Half purchase 
within 19 days Three quarters 

purchase within 
39 days 

64% purchase 
within 30 days

8

Purchasers made 
an average of 2.8 
travel 
transactions.

People who click 
on sponsored 
links are 1.5 
times more likely 
to make a 
purchase.
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“mobile first” 
Eric Schmidt, 02/2010
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This year, 17.6m people in the UK 
accessed the internet using their mobiles, 

amounting to 45% of internet users

http://goo.gl/OY2PV
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Source: Mintel Digital Trends Autumn (Sep. 2011)
http://goo.gl/g3k9N

UK Household Ownership of 
Smartphones went from 36% in April 
to…

41% 
in July



12 Google confidential

Daily View Weekly View 

Source: Citi Investment Research and Analysis; iCrossing Mobile, U.S. Google Internal Data, 2010

• Desktop searches peak during workweeks, mobile searches peak during weekends.
• Desktop searches are more subject to extreme fluctuations, mobile is more steady.  

desktop and mobile compliment each other
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38%
of mobile bookings  

for flights departing 

within 10 days
(desktop 13%)

13Sources:  easyJet Mobile Case Study 2010
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70% of mobile 

hotel bookings  
with ebookers were for  

same-day
check in

14Sources:  ebookers .com
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Source: Google internal data,  Based on top 5,000 queries by volume from week 36 (Sept 5-11, 2011).

Mobile phones per 1000 
people:

UAE
Saudi Arabia
Germany
UK
US
Japan
Mexico
Canada
India
China

1,880
1.399
1,303
1,230
879
871
706
636
477
465

20% of Google UK travel queries are via mobile

Google UK travel queries
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Google travel product update
our vision and offerings
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bookingexperiencing

dreaming

sharing

The travel journey – where Google is building

1

researching
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Hotel Finder  
A natural extension of hotel price ads.  US launch in July in English.

1

Tourist 
Spotlight

Location 
shape

Deal finding

Shortlisting



19 Google confidential19 Google confidential

Flight Search

1
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thank you
For stats and studies:  Google uk travel blog

For search engine updates: Google blog


