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Where are we?



Agenda



Bandwagon



In the beginning



Definition

“Social media are platforms for interaction and 

relationships, not content and ads”
Bryan Eisenberg (author of Waiting for Your Cat to Bark)

“Social media is the use of web-based and 

mobile technologies to turn communications 

into interactive dialogue”
Wikipedia (collaborative reference site)



Social media types

Source: Kaplan and Haenlein, 2010



Engagement

Content - Reputation

Social networking - Marketing

Blogs – Reputation & Marketing



Which one?

I need to pee

I peed

This is where I pee

Why am I peeing?

Look at this pee!

I’m good at peeing

Why did everyone pee and leave?

Let’s all pee together!

Source: Sean Percival (Internet entrepreneur)



Getting it wrong!



Why worry



What about?

Online Reputation

SM Marketing



Timing



Who to?

• It’s all about people..

• Many to many

• Conversation and dialogue

• People and relationships you trust

• Honesty and integrity

• Easy to opt in and out



In friends we trust



Define a strategy

• Aims

– Customer communication

– Brand exposure

– Traffic to website

– SEO

• Messaging

– How will you handle outbound and inbound

• Measurement

• Engagement



The right site

Source: www.CMO.com



Measuring success



Scorecard

• Financial – has revenue or profit increased or costs 

decreased?

• Digital – has the company enhanced its owned and earned 

digital assets?

• Brand – have consumer attitudes about the brand 

improved?

• Risk Management – is the organisation better prepared to 

note and respond?

Source: ROI of Social Media Marketing, Forrester 2010

“A properly designed social media marketing Balanced Scorecard validates

achievement of broad-based objectives rather than merely counting dollars”



Why change?

Definition of insanity..

“Doing the same thing over and over again and 

expecting a different result”

Albert Einstein



Wow!



Results

• 180 ‘shout out videos’ created in two days

• Celebrity engagement

• 600,000 Facebook ‘Likes’ in 24 hours

• 7 million online views in the first week

• Old Spice Twitter followers increased 1000%

• The cost of the media £0

Source www.entrepreneur.com



Final key to success


