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The growth opportunity

« Total number of Internet users to hit 3.5 billion
by 2013

 Global eCommerce market near doubling from €755 to

€1460bn by 2015

e Global eCommerce sales are growing at more than 19% per
year

e Online sales as a % of total travel spend will increase from

32% in 2012 to 36% by 2015

WorldPay

Interactive Media in Retail Group (IMRG), June 2012



Regional differences exist globally
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Channel integration

Channel Past Recent

Home

Internet shopping

In store

ourchase Rewards

Now

Shopping
from
anywhere

Social media
buying &
reviews

Location
based
offers

Future

Action
based
rewards

Flash
micro target
offers

In store
unattended
kiosk




The rise of the mobile device

Search C}\
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Ads & |
offers
Payment ™ \

& POS
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Loyalty
& CRM
—

Ticketing !

Mobile phone technologies can
enable integration of distinct
services: search, payments,
offers, loyalty, security, and
more.

Merchant marketing and
consumer use cases become
more limitless ...

... which increases the
complexity and investment for
payments suppliers, and
merchants (at the POS and
elsewhere)



Consumer behavior is changing

Disposable income under pressure

Travellers looking for depth of experience

Mobile and social media increasingly important

Challenges equals back end integration

WorldPay



How developments in payment can
help improve your customers
experience and boost your revenues




Grow your business with alternative
payments

M Today ™ 2015
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Online alternative payments as a %
of transaction values




In China, the symbol you see on 75% of payment
cards is UnionPay

 Sell online direct to customers
with UnionPay cards in China .
and 17 other countries ok el

* Recelive funds direct to your
bank in a choice of 18
currencies

Shopper selects UnionPay Shopper is redirected WorldPay processes WorldPay settles
from the payment page to UPOP and selects their the payment and sends to your preferred
preferred payment method you a confirmation currency account



mTicket makes booking quick and easy

» Makes It easier than ever for
travellers to purchase tickets,
last minute and on the move

 Notify customers directly of
ticket upgrade opportunities
In real time

 Make queuing a thing of the
past

Book your m m-tickets is Show your 5it back, i.
journey and o saved within m-ticket to relax and
choose m-tickets %,7{ WOur app staff before Enjoy yaur

= )

delivery option under "ty Tickets" boarding jourmey




Increase sales conversion with decline codes
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e accept the full range of Payment
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Creating back office efficiencies with online
dispute management

Save on
resource by
avoiding the
need to
manually
review

Keep track of
every
chargeback or
RFI request

WorldPay DMS

Home | Search

New Dispute

Welcome to the Dispute Management System (DMS)

Complete audit trails
give you certainty

Merchant ID: 200046

Support | User Management | Contact Us

Company Name:

M Multiple

- documents

RFI's about to expire : 0

CB's about to expire : 0

Transaction Volume:
Monthly Transaction Stats

Early Warning Report
Volume Report

Early Warning Report
Count Report

Batch ID Merchant ID
159 200044
158 200044
187 200044
85 200044
84 200044

Closed Without Loss, 0

e —Closed With Loss, 2

~RFI In Progress, 7
[CB In Progress, 2
RFI Open, 0

CB Open, 1

Expired, 50

Company

File Name

DMS Demo WP US RRSExcel 2036609 8-04-2012_10'34'57 AM xls csv

DMS Demo WP US CBSExcel_2036631_8-04-2012_10'34'56 AM.xis.csv

DMS Demo WP US  RRSExcel_2036609_8-03-2012_1034'57 AM xls csv

DMS Demo WP US RRSExcel 2036609 3-20-2012_10'34'57 AM xis csv

DMS Demo WP US  CBSExcel 2036631_3-20-2012_10"34'56 AM.xis.csv

@ CB Open
© RFI Open

@ cxpired

Transaction Status

® CB In Progress
@ RFIIn Progress

© Closed With Loss

@ Closed Without Loss

Records

3

2

Posted Date (UTC)

2012-08-13 15:08:47
2012-08-13 15:08:46
2012-08-13 15:05:16
2012-06-06 20:58:41

2012-06-06 20:55:41

| uploads save
you time &
paperwork

WorldPay



Send and receive money cheaply & quickly

Execute Bulk FX Pay suppliers using
Merchant Deals Back_To UK As funds collected to pay
Corporat Required locally
Account

Supplier Paymeénts

Receive payments using any
payment method

* Make low cost payouts to 190 countries
e Transaction costs are reduced by up to 85%
» Over 90% of transactions arrive next working day

= |_ocal Bank Transfer & N
¢ |nternational & FX



A key priority is to answer the demand for tailored and
optimised user experiences across all touch points

Alternative payments and new channels (mobile) can
help merchants increase their market penetrate

Advanced analytics tools, like decline codes can
increase your sales conversion rates

Services like online dispute management and payout
can lower your costs




Download our exclusive reports here

Giobal Online Shopper Report
Aglobal research project exploring consumer attitudes tawards
online shopping.

[ oewnload this report

Optimising your Alternative Payments: a Global View
Acomprehensive insight reportinto the Global Alternative
Payments landscape.

O Downioad this repart

Perfect Passenger Payments

AWorldPay insight report inta the big trends shaping

‘sCommerce in the airline sector, with feedback from 4

airline passengers and 51 national, internatienal and low
OIS, budget airlines.

[Joownioad this report
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