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REACH A
LARGE AND
VALUABLE
AUDIENCE

18.8
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18.8 million unique searchers*

*ComScore Core Search (custom), June 2012
**Nielsen Netratings, June 2012



REACH A
LARGE AND
VALUABLE
AUDIENCE

Searchers on the Yahoo! Bing Network

59% more likely to be potential buyers
than the average UK searcher**
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Searchers on the Yahoo! Bing Network
are

59% more likely to be potential buyers
than the average UK searcher**

*ComScore Core Search (custom), June 2012
**Nielsen Netratings, June 2012



CUSTOMERS
YOU WON’T FIND

ON ANY OTHER
SEARCH ENGINE
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3.8 million users

•comScore Core Search (custom), June 2012

3.8 million users NOT on Google



Confused.com – Case Study

“I’m really delighted by the performance we’re seeing from the Yahoo!
Bing Network. Through working closely with the Yahoo! Account Management team,
our two agencies and the in-house team we’ve seen an unprecedented increase in
conversions from the Yahoo! and Bing search engines. ”
Confused.com , Head of Search

Case Study

THE RESULTS

From January to July 2012 Confused.com’s paid search account
clicks increased by 229% whilst their CPCs stayed relatively
flat.

This has been reinforced by an increase in conversions for their
Home and Travel Insurance products of 430% over the same
This has been reinforced by an increase in conversions for their
Home and Travel Insurance products of 430% over the same
period.

“I’m really delighted by the performance we’re seeing from the Yahoo!
Through working closely with the Yahoo! Account Management team,

house team we’ve seen an unprecedented increase in
conversions from the Yahoo! and Bing search engines. ” - Heledd Jones -
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BINGBING

NETWORK
is a must-buy for

search
advertisers

and actionable insights

Connecting you to our significant,
distinct and high
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Delivering visibilityDelivering visibility
and actionable insights

Connecting you to our significant,
distinct and high-value audience
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“The Yahoo! Bing Network provides
us with
new product and feature
roadmaps.
friendly and responsive, and the

FORESIGHT
INTO ENHANCEMENTS
AND OPPORTUNITIES

friendly and responsive, and the
consistency of voice is much
appreciated!“
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“The Yahoo! Bing Network provides
us with exceptional and timely
new product and feature
roadmaps. The team is beyond
friendly and responsive, and thefriendly and responsive, and the
consistency of voice is much
appreciated!“

– RKG | Rimm-Kaufman Group



Delivering Visibility

Monthly Search Newsletter

1. Produced and emailed out monthly.
2. Provides updates on Yahoo! Bing Network.
3. Highlights new features, reports, products and case studies.

Search Vertical Insights Search Vertical Insights

1. Published monthly for: Finance; Retail; Travel; Tech/Telco; Gambling.
2. Keyword lists and opportunities attached within each Vertical PDF.
3. A combination of Search and wider Online trends for seasonal sectors.

Highlights new features, reports, products and case studies.

Published monthly for: Finance; Retail; Travel; Tech/Telco; Gambling.
Keyword lists and opportunities attached within each Vertical PDF.
A combination of Search and wider Online trends for seasonal sectors.



Vertical Insights



Monthly Newsletter



‘The gadget insurance piece is very timely for us. I shared it with the client and will
look to implement it in the next couple of weeks.’
AndySiviter

Market Feedback

‘Really useful stuff, kind of insights we don’t get regularly from Google.’
Sandra D'Onofrio

‘The opening stats are the most useful...fuels conversation with our clients.’
Dave Richards

‘Thanksa lot, this is really insightful. This type of snapshot really
intereststhe client.’

‘That’s a brilliant read, definitely some opportunities to explore...amazing to see
further evidence of the rapid expansion in this area, many thanks!’

‘The gadget insurance piece is very timely for us. I shared it with the client and will

‘Really useful stuff, kind of insights we don’t get regularly from Google.’

he opening stats are the most useful...fuels conversation with our clients.’
Dave Richards – Head of Search

‘Wow this is great stuff!’

‘Thanks for that link – they’re good bite sized articles & insights.
Bookmarked’

‘That’s a brilliant read, definitely some opportunities to explore...amazing to see
further evidence of the rapid expansion in this area, many thanks!’



TRAVEL

Yahoo! Bing Network
44.3% more

searches lead to
secure

clickthroughs thanclickthroughs than
our competition, also
spending 8 seconds

more on secure
pages
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Nielsen Net Ratings, August 2012

Yahoo! Bing

Google

Yahoo! Bing Google

Yahoo! Bing



888 poker

How it works



“Yahoo’s Rich Ads is an innovative and unique approach in the search
engine marketing industry that we are glad to have taken part in.
Integrating rich media into search through RAIS has benefited our
brand image as well as the bottom line.

Performance has been amazing!

We saw an increase across the board in all measures including
CTR boost of 400% and a huge

“Yahoo’s Rich Ads is an innovative and unique approach in the search
engine marketing industry that we are glad to have taken part in.
Integrating rich media into search through RAIS has benefited our
brand image as well as the bottom line.

We saw an increase across the board in all measures including
CTR boost of 400% and a huge lift in conversions by 83%



Video streams
directly on the search

results page.

An optional text box
features additional

copy associated with

RAIS | Captivate your audience with video
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copy associated with
your ad.

Clickable features will
not work on Bing

RAIS Video

RAIS | Captivate your audience with video



What the industry is saying

On the
Beach.co.uk

CTR from the Rich Ads is much higher than we were
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Beach.co.uk

What the industry is saying

CTR from the Rich Ads is much higher than we were
expecting
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What the industry is saying

Vodafone
(UK)
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Vodafone
(UK)

What the industry is saying

uplift in CTR of 20%,

a 10% drop in CPCs



What the industry is saying

a 15% drop in CPCs

AA (UK)

sales
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AA (UK)

What the industry is saying

a 15% drop in CPCs a 10% increase in
CTRsCTRs

14% increase in



Travel is going places on the Yahoo! Bing Network

Impressions Clicks

Travel is going places on the Yahoo! Bing Network

Average CTR Average CPC
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Travel is going places on the Yahoo! Bing Network

Impressions Clicks

25% 67%

Travel is going places on the Yahoo! Bing Network

Average CTR Average CPC

11% -10%





London 2012 delivered..

Faster, Higher, Stronger
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London 2012 delivered..

Faster, Higher, Stronger



Yahoo! Bing network 2012 delivering….

Bigger, Easier, Better
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Yahoo! Bing network 2012 delivering….
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