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Amplifying your social media
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1. What is a blogger?

Content
publishers

Content
publishers

EntrepreneursEntrepreneurs
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Social media
platforms

Social media
platforms

Not journalistsNot journalists



1. What is a blogger?
• Guest blogs
• Regular blogs

• Advertising
• Sponsorship
• Magazines
• Books

Media

Publishers

Written

content
creators
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• Pictures
• Video

• Independent
voice to many
followers/fan
s

Image
content
creators

Social
amplification



• Content and community experts

1. What is a blogger?
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Publishers books and magazines
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Publishers books and magazines
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2. What do organisations value?

59% Social media amplification

54%Independent voice

52% Seo benefit
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52% Seo benefit

52% Niche bloggers

40% Reach my customers

Source: Fourbgb Survey



Social media amplification
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Eventbrite – value of social sharing
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Eventbrite – value of social sharing
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SEO benefit
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Bloggers such as...
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s • LegalNomads
• Eat like a girl
• Gourmet chick
• Culinary Travels
• Bacon is magic

L
u

x
u
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b
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g

g
er

s • Velvet Escape
• LiveShare Travel
• Luxury Lifestyles
• ALuxuryTravelBlog
• Luxury Travel

E
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l
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g
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er

s • Inside the Travel
Lab

• Quirky Traveller
• TravelDudes
• Travel with a Mate
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• Bacon is magic
• The Taste of Travel
• CC Food Travel
• Migrationology
• The Catty Life

L
u

x
u
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b
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g

g
er

s

• Luxury Travel
Butler

• Mrs O around the
World

• Luxury Travel Mom
• My Beautiful

Adventures
• Isabelle’s Travel

Guide
• The Travelettes
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• Travel with a Mate
• Heather on Her

Travels
• Everything

Everywhere
• 40 before 30
• Nomadic Matt
• Trav Monkey



Bloggers such as...

S
p

ec
ia

li
st • Sophieontrack

• Career
breakguy

• SoloTraveler

B
u

d
g

et
b

lo
g

g
er

s • Budget
Traveller

• Europe Budget
Guide

A
d
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s • The Planet D

• Adventurous
Kate

• Wild Junket
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• SoloTraveler
• Trains on the

Brain
• Travelling

Shopaholic
• Aussie Nomad
• Just Travelous
• Jetting Around
• No Checked

Bags
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Guide
• Budget Travel

Adventures
• The

Antipodean
Blog

• 48 hour
adventure

A
d
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• Wild Junket
• Expert

Vagabond
• Four Jandals
• Family on

Bikes
• The Vacation

Gals
• Earth Xplorer



3. What are organisations doing?

75% Support blog visits

38% Include in communication

30% Commission to write on my site
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30% Commission to write on my site

20% Advertising

10% Sponsored posts

Source: Fourbgb Survey



Top tips for working with bloggers

Research
• Read
• Follow
• Media pack

Clarify
• They need to

make money
too

• Expectations

Creative
• Time
• Wifi
• Integrity
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• Media pack
• ‘A quantity of

quality’

• Expectations
• Integrity
• Immediate



4. What are organisations concerns?

62% Evaluation

49% Identify good bloggers

40% Uncertain delivery
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40% Uncertain delivery

34% Reach too small

22% Lack of budget for untested
action

Source: Fourbgb Survey



Blogger solutions

• TBU blogger
books

• Professional
Travel
Blogger
Association

• TBU
• TBEX
• Travel Massive

Networking Curation

the integrated travel specialists

• Industry
growing fast

• Media packs,
creative
sponsorship
solutions

• Contracts

• Keith and
Melvin

• Blogger
reports

ProfessionalismEvaluation



Evaluation – new tool launched today

the integrated travel specialists



Identifying bloggers
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TBU Book of Travel Bloggers
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Identifying bloggers

the integrated travel specialists



Identifying bloggers
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Launching soon - http://travelbloggersassociation.com/



Blogger marketing cooperation
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Find out more – Thursday WTM
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Thank youThank you
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