The journey to gamification:
Engaging travellers

Gamifying ROUTES
Industrializing EXPERIENCIES
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My story: past

Tour leader since 1985

In 1997 created a
specialized wholesaler
5 ®
C »baraka

Club de viatges
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My story: present

N

Ok

. ’ | www.baraka.cat

Cercar viatges

»

LA FLORENCIA DELS MEDICI amb M* Mercé Riera, historiadora de l'art i divulgadora cultural.

Calendari de sortides

Baraka Club Viatges
@BarakaClud
Barcelona - baraka cat
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My technology (evolution?)

Where is telex now?
Where is fax now?

VRSt {1 0 & 2.0

Baraka Club Viatges
@BarakaCiub
Barcelons - baraka cat
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Qur problem
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Technology seems helping more the others than to me...

= lastminute.com

...while travelers are
expecting to have

experiences !
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Qur job

@ » [Resources to manage: selling expectations

c.ﬁ L (L 0] ®
W 3§
X O

Targets
(market)

Terrrtories
(space)

THifRE
(money)

J

Design
Storytelling

(engaging)
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My opportunity

My partner Carlos come to explain me
something about gamification
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Promise
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My game rules (now shared)
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= iiigshe  turist
& L. Carlos Cosials Ruiz
[PRE] Promote, promise - ——— 0 00:01:02
b G s & . - : .
New multilingual mobilized touristic =~ g - AR AR A A
offer based in a easy panel edition Tt e ,,
Sl & Ackes de For ‘”‘“ L movstar & 1216 ¢} s
tur i,St_ '—ﬂ turist
[FOR] Engage @ ooore © g X
Use storytelling as the framework to e\ '...,
: e e T ]
produce a plot with a competitive approach ¢ . ¥ 7 -
with the gamification of the interaction f ey T
i :7|‘-‘:/j ‘.’)
[POST] Socialize, reward furiste Dl
Give something to make a memorable and s
shareable experience (“souvenir”)
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Our focused product

>

An easy editor panel to customize

#_  Available on the

'\ Google play

¢ App Store

your designed experience

AdventurlQ oherencia@yahoo.com ¥ G e n e r | C

Adventure was successfully updated.

Adventures / The top 10 of the panoramic views of London P tar ¥ 12.45 13 bé S
. = Art NOUveAU
i tU”St in terrAssA
y $llH| Explore the most unique
¥| places Modernist Fair

Details Places ~ Images ~ Rewards ~

ca de en es fr ru zh-Hans Los 4P del marketing mix from Terrassa
: 22,51 km .
Title
RN ER
Shared
Description .
with
other
EFREHE EHELE B-IMANRE DIEBOMNRSTHFERAVINETRERRED. SREBEHFMNPER—LEREFRNSRLOBLEN edrtors
WIRYTRER,

at 21,68 km Score: 0

SHHNFER—EREBENSRCBULE/NLRITRE,
a16,52 km

Default Translation : en
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Your designed appliances

D

People Territory/time Story
to mobilize” to cover? to tell?”

(App to publish gamified routes to support
touristic guiding activities. S

Which sleepy animals are waiting for

g Routes, MICE, DMC, Museumes, ...

Tourism

Two Lions

llllllllll “ o Points of intese:
i * Engag
i ee050 movistar = 2.39
gﬁglel fv It’'s not magic, @ - .
# T i
L.( Tmr- t's Turist! ! . m turlst
ol ongos agia, @ :
| esTurist Who are dedicated these gardens?
P|ay D * = Achievements
jluega!

Publish &»
Publica

Correct!

To Ferran Soldevila
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Your designed appliances

People Territory/time Story
to mobilize” to cover? to tell?

(App to publish an edited and recommended
selection of Pol, to highlight special activities.
:we | Hotel/resort, Festivals, Tradeshows, ...

Hospitality

Play! * [ Mievements
jluega! .

Publish &»
Publica

playing the world



Your designed appliances

N

People
to mobilize”

Marketing

D, /4
® Routes
statstics g Q Porsolmens
* tngaging
Social f, , : ([# descriptions {EusTa / ESTADO Bus
share & It.snotfl]aglc, v
Connparo it's Turist/(! ‘ Explore the fourteen restaurants of
oilong No es magia, @ e ity | Cuinavalles s
s Turist / 2 .
gistros: 0 0
Play! * [ \ewnent =t
jluega!

‘ . . El Cel de les Oques
PUbIISh o @ Mward a679m  Puntuacion: 0
Publica useu

-  _e®,
<@

Territory/time
to cover?

®

Explore the fourteen restaurants of
427/ | CuinaValles

* | puntos:0

Desafios: 14

remios

Story

to tell”

prp to publish a mobilized, located, specific
campaign to advertise a product or service.
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playing the world



Are you “game” ready 7 & AppStore | D> Goviic vy
tur'iSt B tur‘iSt B 8 maP N STATS

n The top 10 of the panoramic views X 1
zq? CCR4 of London < § @
ti b B Gothi " 7 Checkins: 0 Score: 0
wineris  @itinerisben: Barcino + Gothic Quarter %
412
<4 at 13.51 kms After c_anjoying the city at groun_d level,is a
great idea to go back to the Heights and seen
from the air some of many buildings and city City.of L
@BarakaClub presents Sweet chocolate attractions. There are many places from Y
in Barcelona with Skapa-T q&ﬁ? which to enjoy a panoramic view of London
P P (@ﬁkq% S from some posh bars to the top of several
hills. 0 Southwark

e\ @FantastiqTS presents "The 4P of 1
marketing mix" at #Gaudi .
t 15.16 ki i
#SagradaFamilia of #Barcelgna ms SLST L A STATS

- The top 10 of the panoramic views

Skapa-T presents Barcelona's Gardens of London
at 17.67 kms Checkins: 0 Score: 0
2 - The Merlin Entertainment London
e Expcllore .the m-o:t unique places Eye
Modernist Fair from Terrassa at 30.9 kms Score: 0
. . . The Monument Checkin
Enoturismo en La Rioja v ; -
/ - ou are too far away to checkin
e (@WineTasteLovers) at 432.29 kms Score: 0 at this point

" Alexandra Palace

¢ The top 10 of the panoramic views of OK

London at 1147.85 kms

Score: 0

Vertigo 42
SlICun v ey
Score: 0

at 9600.46 kms
.| The Trafalgar Roof Garden

Score: 0
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THANKS

We invite you to play with us.... seriously!

turistia °ceo www.turistig.com
EXPERIENCE IT! . .
i it st www.fantastig-transmedia.com
@FantastiqTS
- @turistiq
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