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MOVING WITH THE TIMES
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MUSIC INDUSTRY

Joel sells up and quits the music business
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AUTOMOTIVE
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MEDIA
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óTRADITIONALô TRAVEL EVOLUTION
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THE óDISRUPTORS'
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27 million subscribers worldwide 

Over 7m European subscribers

Over 4m UK subscribers

Over 2m social followers

Over 3m app downloads

108 million unique visitors 

worldwide 

More than 17 million unique 

UK visitors 

TRAVELZOO

Website statistics

About Travelzoo

Social and MobileAudience

25 offices in 11 countries

NASDAQ listed: TZOO 

84% of UK subscribers rate Travelzoo's 

recommendations as useful and important
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WE TARGET EVERY GEOGRAPHIC LEVEL

LOCAL
Local Deals

More than 1 million local 

subscribers in London 

and the Southeast
DRIVE MARKET
Travelzoo Getaways & NewsflashTM

6.8 million subscribers within 

the European Local Deals drive market NATIONWIDE
Top 20® & NewsflashTM

3.6 million subscribers in the UK

GLOBAL
Top 20® & NewsflashTM

27 million subscribers worldwide
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TYPICAL CAMPAIGN STRUCTURE

1 2 3

+ Compelling headlines 

maximise  user engagement 

+ Users are directed to the offer 

on advertiserôs website or a 

call centre to book

+ Travelzoo editorial provides 

3rd party endorsement for 

each qualified offer
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GROWTH STRATEGY

Existing Products New Products

Existing Markets

New Markets Diversification 

Market Penetration Product Development

Market Development
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15 YEARS OF PRODUCT DEVELOPMENT

1999 20122010200820062004

May 1998 ïRalph Bartel has 10 subscribersé

2013
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THERE ARE TWO KEY TRENDS DRIVING CHANGE

AT TRAVELZOO TODAY

MOBILE

LOCALISATION/PERSONALISATION
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THE SHIFT FROM DESKTOP TO MOBILE HAS 

CHANGED EVERYTHING!
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'Genius'

The Times

50% 

of total traffic is via mobile 

devices

3,000,000+  

app downloads

1 sale every 1.5 minutes on 

mobile

TRAVELZOO MOBILE

Source: Travelzoo UK Autumn/Winter Survey September 2013; Surveys administered by Travelzoo Sales Operations department using Question Pro survey tool. Sample picked at random.  No incentives, n=2,319

Mobile is the fastest growing segment of our business

'Brilliant'

The Independent

'Travel App 

of the Week'

The Sunday Times

'Consumer app 

of the week'

The Guardian
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TRAVELZOO IS TRANSFORMING ITSELF INTO 

A  CONSUMER-PULL BUSINESS

We will need to monetise two consumer states

Email & Category based products

1 DiscoveryïI want to be inspired!                    

2 Planning ïI know my óWhere, What, Whenôé.

Easy to Search Easy to Buy 
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MOVING TO OFFER BOTH INSPIRATION AND

SEARCH-BASED USER EXPERIENCE 
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TYPICAL CAMPAIGN STRUCTURE

1 2 3

+ Compelling headlines 

maximise  user engagement 

+ Users are directed to the offer 

on advertiserôs website or a 

call centre to book

+ Travelzoo editorial provides 

3rd party endorsement for 

each qualified offer
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Mobile booking experience
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IT IS A BIG PROBLEM IN TRAVELé

+Only 24 of the top 50 UK travel companies have a mobile optimised 

website

+Only 26 of top 50 UK travel brands have an app, 14 are transactional, 3 

also have tablet apps

+16 of the top 50 UK travel companies have no mobile presence at all

Source: IAB ïNovember 4, 2013
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FIRST WE LAUNCHED NEW DIRECT BOOKING DEALS
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THEN A SINGLE VIEW OF ALL HOTEL RESULTS
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WITH ONE-CLICK TO BUY ON MOBILE
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THE TRAVEL CONTINUUM

+ Research

+ Reviews

Transaction

Inspiration

+ Purchase 

+ Booking

Destination

+ In location  

+ On holiday
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IN-DESTINATION REPRESENTS A GREAT OPPORTUNITY

ó41% of UK travellers research local activities 

such as restaurants and shows on their 

smartphonesô 

(Source: Phocuswright EU Consumer)
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WE HAVE GREAT LOCAL CONTENT

28

Covers all sectors of Travel and 

Entertainment 

Very simple to use 

4 European markets

23 US markets 


