Innovation In

Travel Planning




The Story behind the Idea

Founded by two backpackers in 2012

« Small team of 15 avid travellers
— HQ in Palo Alto, California
— Located in US, Europe, India
— Travelled to 87 countries

« 100+ years of technology experience



Innovation in Travel
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Innovation in Travel
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What the Traveller Wants

A plan that covers the whole trip.
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What the Traveller Gets
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Can this need be met?



A Tri anner

MORE THAN

11000

DESTINATIONS:
USA & EUROPE

ITINERARY PLANNER

1. DESTINATIONS & DATES

See and do more S

Get the most from your vacation with our

free trip planner. Apr 10,2016 i Apr21,2016

2. TRAVELERS

v adults

popular balanced hidden gems

fast-paced medium slow & easy

culture outdoors relaxing
beaches historic sites museums

shopping




Get a plan in seconds
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and more help...
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Customise Daily Itinerary

Add adestination 7ei us where you want to go and wel recakculate your pion to Include it

o

add a destination <>

Customise Destinations

CHECKING IN: CHECKING OUT:

Apr 18,2016 Apr 21,2016

: TR
Avignon

BEST PRICE GUARANTEED
EASY CANCELLATION

Our expert advice:

Book Accommodation




Friends & Family
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Why help travellers
Plan a Vacation?

* Travellers discover new destinations
* Travellers rediscover popular destinations

* Travellers plan, collaborate, and book on
your site

« Get data and insights on what travellers
really want




The alternative

Top 10 Online Sources used by Leisure Traveller

Search Engines

Hotel sites/apps

Airline sites/apps

Map sites/apps

Travel review sites/apps
Travel search sites/apps
Destination-specific sites/apps

Social networking sites/apps

Ml

Car rental sites/apps

0% 10% 20% 30% 40% 50% 60%

Source: Google Travel Study — 2014 Travelers Road to Decision, June 2014, Ipsos MediaCT



Summary

* Rich content, combined with Big Data,
Machine Learning, Artificial Intelligence,

will enable breakthrough experiences in
Travel

 All of us should use these to help the
iIndependent traveller plan great vacations



Thank you

Prakash.Sikchi@inspirock.com
Denise.Otero@inspirock.com
Anoop.Goyal@inspirock.com
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