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Let’s talk about content













Now let’s talk about content marketing



*Sorry*



The thing about 

content…





Content marketing 

has a low barrier 

to entry…

*Gasp*

*Sorry*



Just ask UNILAD

*like*



Or Metro…

*like*



Or ASOS

*like*

*like*

*like*





Taming the beast



Let’s talk about infrastructure





Let’s talk about design





Planning, producing, publishing & promoting 



Behind the curtain: Airline amenity…
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What does that look like in real life? 





What does that mean for the business? 
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The hidden impact 
of content on the 
path to conversion 



Travel purchasing 

funnel

Awareness Consideration Preference Intention Visit

Visits
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Travel purchasing 

funnel
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V
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Content marketing

Marketing channel now have a much greater reach

Greater traffic and 

conversion potential

Small uplift here generates larger shift in 
Preference/Intention



Thank you. @Cheapflights @iPleasance
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