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 The Digital Landscape in China Today

 A Closer Look to the Travel Industry in China

 Mobile – The Next Big Thing!

 Harness the Most Effective Ad Products to Connect with 

China
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CHINA SNAPSHOT
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Source: National Bureau of Statistics, Ministry of Industry and Information Technology, CNNIC
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CHINESE INTERNET POPULATION & PENETRATION RATEAGE DISTRIBUTION OF CHINA NETIZENS 



TOP ONLINE ACTIVITIES OF CHINESE NETIZENS
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Source: CNNIC 2014.6
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In 2014, Chinese outbound travellers reached approx. 116 Million, with 18 million more travellers than 

2013. Chinese outbound tourism is still growing and numbers indicate a positive trend. Chinese 

outbound tourism consumption hit USD 200 billion in 2014, ranking NO.1 in the world. 
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RAPID GROWTH OF CHINESE OUTBOUND TOURISM
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Source: China Outbound Tourism Research Institution, 2015; UNWTC

Hot Travel Destinations of Chinese Outbound Tourists
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South Korea

Taiwan

Japan
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Hong Kong

Thailand
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Italy

Switzerland

Macau

Source: Travel China Guide



Female

44%

Male

56%

Gender

Aged1-19 

25%
Aged15-24 

35%

Aged25-34

30%

Aged35+ 

30%

Age Education Level

Secondary or 

below 44%

University / 

Master / Doctor

56%

Aged0-14 

5%

Most of the Chinese outbound tourists 
are young and well educated.

DEMOGRAPHICS OF CHINESE OUTBOUND TOURISTS
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Source: Leisure Segmentation Study. 2011., CNNIC: Chinese traveler’s behaviour 2012 

More than a year in advance

7-12 months in advance

4-6 months in advance

1-3 months in advance

8-30 days in advance

1-7 days in advance

did not book in advance

0% 10% 20% 30% 40%

Trip Planning / Booking Duration Channels of Obtaining Information

Baidu Research Center revealed that 
it takes 24.7 days for Chinese tourists 

to confirm a travel booking.

Around 80% of them obtain travel 
information via Baidu search engine.

WHEN & HOW DO THEY OBTAIN TRAVEL 

INFORMATION?
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Jan-13 Feb-13 Mar-13 Apr-13 May-13 Jun-13 Jul-13 Aug-13 Sep-13 Oct-13 Nov-13 Dec-13

2013 Chinese Outbound Travel Trend 

HOW TO REACH THEM EFFECTIVELY?

8



WHY BAIDU?
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Source:  alexa.com

No. 1 website & search engine in China

No. 5 website in the world

Cover 95% Chinese internet population



WHY BAIDU?

Source:  iResearch, 2012

632million 
users

10times daily 
search per 
user

6 billion 
search 
queries

83%

Baidu
Today

market share

by search query
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Search Engine Encyclopedia Social Network Q&A Community

COMPARISON WITH GLOBAL GIANTS
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Travel Forum

30M+
Registered Users

No. 1
in China

6.5M
Entries

500M
Daily UV

80M
DAU



Daily search 
queries of Baidu

6,000,000,000

4,100,000,000

Mobile

PC

600M BAIDU USERS / 649M CHINESE NETIZENS
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MOBILE POPULATION SURPASSES PC IN 2014
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Source: comScore (Jan, 2015), CNNIC (Dec, 2014) 

2010

1,400

950

2014

1,7001,750

Global Internet Users 

PC VS Mobile (Mil)
Devices used by Chinese 

Users to Go Online

43%

71%

35%

86%

16%

Desktop Laptop Mobile Tablet TV



MOBILE MARKETING ON THE RISE IN CHINA
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Source: B2C (Sept, 2014), We Are Social (Jan, 2015), China Internet Watch (Feb & Mar, 2015)

557 Mil
Mobile Internet 

Users

YOY increase: +11%

Penetration rate of 

total population: 41%

2H 35M
Average Daily 

Time Spent 

Almost doubled the 

daily time spent on TV

71%
Mobile Internet 

Users Completed 

Online Purchase

Mobile payment 
exceeded US$3 Trillion 

in 2014 with 134% YOY 

growth rate

Baidu Mobile 

Search Revenue 

Surpassed PC in 

2014

42% of total revenue

YOY increase: +48%



CHINA MOBILE AD SPEND SEES DOUBLE IN 2015
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Source: eMarketer (Mar, 2015)

Total Media 

Ad Spend US$54 Bil

Digital 30%
Mobile 2%

2013 2014

Total Media 

Ad Spend US$63 Bil

Digital 38%
Mobile 12%

2015E

Total Media 

Ad Spend US$71 Bil

Digital 44%
Mobile 21%



MOBILE SEARCH TRAFFIC CLIMBS TO 40%+ IN CHINA
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Source: Baidu (Feb, 2015)

2nd
Most used Apps after 

social messaging App 
in China 

APP

47%
Increment on the no. of 

mobile search/user/day 

over the past 3 years

90%
Of them searched via 

Baidu 

93% Mobile users searched 

via a mobile device

VS

41%
Of Baidu search query 

comes from mobile



WHAT’S NEXT? 
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Top 20 Mobile Apps & Websites
(by no. of users)

17
BAT

3
others

13
BAT

7
others

17
Out of the top 20 

mobile Apps are 

developed by BAT

User Time Spent on BAT 
(PC vs Mobile)

58%
BAT

42%
others

46%
BAT

54%
others

58%
Of users spent time on 

BAT mobile Apps 

instead of PC

BAT (the big 3 Chinese internet companies) has a stronger presence in mobile than PC

Source: Baidu (Feb, 2015)



BAIDU INTEGRATED MARKETING SOLUTIONS
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and more



BAIDU’S UNIQUE PRODUCT – BRAND ZONE
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BEFORE & AFTER

SEM & SEO

CTR ~10%

Brand Zone

CTR <50%

Higher Exposure & Increased CTR



High recognition as 

an official website 

with premium display 

to show superiority.

Main Link

LOGO
Description

Site Info.

Right Hand Rail

Above-the-fold 

visibility 20

BAIDU’S UNIQUE PRODUCT – BRAND ZONE



WHY BRANDZONE ?
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Above-the-fold visibility and 

blocking unwanted search results

Exclusively “own” brand 

keywords and avoid being hijack 

by competitors

Higher CTR range from 50% to 

90%

Cost 

Efficient

Brand 

Building

Brand 

Protection



BAIDU MOBILE SOLUTIONS
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1号店

Click to Call

LBS

App Download

Image + Text
Coupon Golden Zone



THANK YOU

23


