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. AGENDA Bai @ B emaiora

< The Digital Landscape in China Today
< A Closer Look to the Travel Industry in China
< Mobile - The Next Big Thing!

< Harness the Most Effective Ad Products to Connect with
China
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Source: National Bureau of Statistics, Ministry of Industry and Information Technology, CNNIC
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. TOP ONLINE ACTIVITIES OF CHINESE NETIZENS Bai.(zl?'ﬁl'ir
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I RAPID GROWTH OF CHINESE OUTBOUND TOURISM  Baith i
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Source: Travel China Guide

Source: China Outbound Tourism Research Institution, 2015; UNWTC
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I DEMOGRAPHICS OF CHINESE OUTBOUND TOURISTS Bai.éb.'EIE’
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WHEN & HOW DO THEY OBTAIN TRAVEL
INFORMATION?

International
Advertising Unit

o0
Bai &

Trip Pl......:.... VAN . WO S I | W | Ol csrarn aAla AfF Mlalanlale - I..-l:ormaﬁon

More than a year in advai
7-12 months in advai

4-6 months in advai

1-3 months in advai

8-30 days in advai

1-7 days in advai

did not book in advai

e R C* =~ l;"; —el|=2¢c llfl
Jl,u Ju SSedichieenienievediecsnai - 78.5%
IeSEenoursis
-
]

I1 1elic= 24, daysw Shirk;

fl
fe) eo)plilfnn) el Ifel/al e)e)

OUNRC 80% JIinEmopICInNGVE]
mmmcu ol /i Baidu search engine

inei .

0% 10% 20% 30% 40%

Source: Leisure Segmentation Study. 2011., CNNIC: Chinese traveler’s behaviour 2012
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. WHY BAIDU? Bai e

Bookmarks Window Hel

File Edit Wiew History
Le]

o0
Bai D&k

v No. 1 website & search engine in China

@ No. 5 website in the world

O\ Cover 95% Chinese internet population

Source: alexa.com
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I WHY BAIDU? Bai e
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> 63 users

==

‘| O’rimes daily
search per

user

billion
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Source: iResearch, 2012
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WIKIPEDIA S tripadvisor

The Free Encyclopedia

6.5M

in China Entries Daily UV DAU Registered Users



. 600M BAIDU USERS / 649M CHINESE NETIZENS Baiﬁ'EE Fevertong o
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. MOBILE POPULATION SURPASSES PC IN 2014 Bai'cz'b?'ﬁl'ir

Global Internet Users
PC VS Mobile (Mil)

Devices used by Chinese
Users to Go Online
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Source: comScore (Jan, 2015), CNNIC (Dec, 2014)
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. MOBILE MARKETING ON THE RISE IN CHINA Bai'cz'b?'ﬁl'ir

O ©® ©

557 Mll 2H 35M Mobile Internet s::,':: m?,zl::,e
Mobile Internet Avgrage Daily Users Completed surpassed PC in
Users Time Spent Online Purchase 2014
YOY increase: +11% Almost doubled the Mobile payment 42% of total revenue
Penetration rate of daily time spenton TV exceeded US$3 Trillion YOY increase: +48%
total population: 41% in 2014 with 134% YOY

growth rate

Source: B2C (Sept, 2014), We Are Social (Jan, 2015), China Internet Watch (Feb & Mar, 2015)



. CHINA MOBILE AD SPEND SEES DOUBLE IN 2015 Bai'czﬁ'ﬁl'ir

Digital 30%

Mobile 2%

Total Media
Ad Spend US$54 Bil

ZONS

Source: eMarketer (Mar, 2015)

Digital 38%
Mobile 12%

Total Media
Ad Spend US$63 Bil
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Digital 44%

Mobile 21%

Total Media
Ad Spend USS71 Bil

2015=



MOBILE SEARCH TRAFFIC CLIMBS TO 40%+ IN CHINA Bai.czb.'ﬁl'ir Avrising Unt
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. WHAT'S NEXT? Bai e

BAT (the big 3 Chinese internet companies) has a stronger presence in mobile than PC

3
others V4 42% 54%,

others others others

17 Vi 587

BA

Out of the top 20 Of users spent time on
mobile Apps are BAT mobile Apps
developed by BAT instead of PC
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. BAIDU INTEGRATED MARKETING SOLUTIONS Bai'cz'b?'ﬁl'ir

Social Baidu Cookie

Keywords Platform Mobile Targeting

Brand Grand

Lone

Post
Bar Ad

Mobile

Know-
Brand

ledge

Relevanc Open
Ad Platform

and more e 0 @®
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. BAIDU'S UNIQUE PRODUCT - BRAND ZONE Bai&ﬁl‘éi&i&?ﬁﬁ‘;’ﬁﬁi
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. BAIDU'S UNIQUE PRODUCT - BRAND ZONE
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. WHY BRANDZONE ? Bai e

qu nd Above-the-fold visibility and
BUIIdlng blocking unwanted search results
PNy iy (Ol
qu nd Exclusively “own” brand
Protection keywords and avoid being hijack
by competitors
P 4
Cost

{ % Higher CTR range from 50% to
Efficient 90%
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