
Increase direct sales to maximize hotel profits 

while reducing marketing fees

Price Comparison Sites



HOTELS PROBLEM IN GETTING BOOKINGS

~78% Sales by Online Travel Agencies 

Lack of Brand and Costumer loyalty
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~18% Cost of Sales due OTA fees



PRICE ADVERTISING AND READY-TO-BOOK TARGETED ADS
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FIND THE RIGHT TECH PARTNER 

TO TAKE CONTROL OF YOUR ADV
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THE RIGHT TECH PARTNER

TIP

Do not hesitate to ask for detailed reports. If the 

Partner is not able to provide them, ask to add

different tags for each meta in order to get the 

performances directly via Analytics



HOW TO GET THE MOST FROM YOUR DIGITAL STRATEGY
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MARKET OPPORTUNITY
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PRICE COMPETITIVENESS

CAMPAIGN 

OPTIMIZATION

NON-STOP BUDGETING
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PRICE COMPETITIVENESS
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PRICE COMPETITIVENESS

TIP

Knowing how your rate stands is mandatory. 

If the Metasearch platform will not be able to 

provide you signals, you can still perform a direct 

search into the portals
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CAMPAIGN OPTIMIZATION
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CAMPAIGN OPTIMIZATION
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CAMPAIGN OPTIMIZATION

TIP

You don’t have to run your campaign worldwide, 

you have to run it wherever it performs.

Don’t hesitate to stop advertise in countries 

underperforming.



NON-STOP BUDGETING

AdsHotel  - a D-Business project - Confidential - 2018 © All rights reserved

3RD MONTH2ND MONTH1ST MONTH

3 MONTHS  NO-STOP
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3RD MONTH2ND MONTH1ST MONTH

NON-STOP BUDGETING

3 MONTHS  / 1 MONTH STOP



AdsHotel  - a D-Business project - Confidential - 2018 © All rights reserved

3RD MONTH2ND MONTH1ST MONTH

NON-STOP BUDGETING
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3RD MONTH2ND MONTH1ST MONTH

NON-STOP BUDGETING
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NON-STOP BUDGETING

TIP

Pausing a campaign will reduce the ROI 

generated. Give it at least a 3 month trial to 

evaluate the results.



Thank You
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