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Visitors need several sessions  - in a period of 21 days -

before making a holiday booking. 

What are the benefits of the artificial intelligence & 

personalisation in:

● Conversion rate (onsite and email)

● Online media spent (offsite)

Today | Insights in a customer journey
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1. Introduction 

2. How it works 

3. Cases

Content



Introduction Shopping Minds
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● Data Management Platform:
○ Collecting vistor & customer behaviour 

○ Realtime conversion prediction (AI)

○ Personalisation of content in all channels

● 25 experts in marketing data & technology 

● Processing 9,3 billion pageviews per month 

(Google Cloud) 

Introduction Shopping Minds (2013)
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Artificial Intelligence & Personalisation = DMP 
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Customers 



How it works



Collecting data



Collecting data 



Low purchase intention

High purchase intention

Predicting behaviour (AI)  
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Zoeker

Booker

19,6% 

5,3%

15,4% 

16,1% 

8,4%

0,7%

Searcher

34,5%

Judger

Browser

Judger

Funnel leaverComparer
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Changing behaviour Data Management Platform
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Changing behaviour | audience manager 
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Audience manager | selecting product preferences
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Audience manager | selecting product preferences 



Changing behaviour

Cases - onsite (site, mail, crm)
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Bookit 
previously owned by Holiday Break / Cox & Kings

Weekendjeweg.nl offers 

more than 20.000 hotels 

in the Benelux, Germany 

and rest of Europe. 

Choice of more than 550 

bungalow parks in The 

Netherland, Belgium, 

Germany, France and rest 

of Europe.
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Giftcard & retail 

outlets



Low purchase intention

High purchase intention

Anonieme bezoeker

Gegenereerde 

profielen

1.696.000

Bekende bezoeker

Gegenereerde 

profielen

146.034

Zoeker

Booker

Changing behaviour | Bungalows | anonymous/known

9% (17%)

69% (10%)

12% (38%)

76% (23%)

4% (6%)
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Searcher

(24%)

Judger

Browser

Judger

Funnel leaverComparer



Onsite | additional subscriptions newsletter  

Additional

subscriptions 

vs. control group

+ 2.962%



Onsite | Recommendations home & detailpage



Onsite | Personalised homepage (returning visitor)
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Recommendations | Results | Bungalows.nl

Bungalows

Recommendation Engine

Conversion Per Session 

Value

Average Order 

Value

Target group - shown 1,30% € 5,04 €388,57

Control group - not shown 0,98% € 3,74 €383,43 

Revenue increase 

for total website

Conversion increase

for total website

+ 8,70% + 8,22%



Personalised e-mail



Conversion 

increase direct

vs. not personalised 

Conversion increase  

incl. assisted

vs. not personalised 

31,77% 176,82%

21% of the Juder newsletters personalised

Personalised e-mail



Cases - offsite 

Adwords, Display, CRM
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Offsite : synchronizing audiences

● Selecting Audiences in DMP

● Synch with Google Analytics 

(search advertising), 

● Synch with DSP/SSP 

(display advertising)  



28

Using audience in Googe Adwords / RLSA
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SMart Retargeting - purchase intention + persuasion
Scarcity: 

“Book today”

Authority: 

“more than 

8 years the best 

hotelchain”
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Using audience in programmatic buying: display ads
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Display bidding & publishing 
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● User visits Weekendjeweg.nl 

several times before they book with 

the credit on the giftcard

● Instead of visiting the site directly 

they use Google paid search 

● Resulting in a lower transaction 

margin (double commision) 

Excluding an audience 
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Audience Giftcard visitor excluded (cross device)

7% decrease in paid traffic vs. direct traffic
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Visitors need several sessions  - in a period of 21 days -

before making a holiday booking. 

What are the benefits of the artificial intelligence & 

personalisation in:

● CTR and conversion increase (onsite and email)

● Cost structure of online media optimalisation (offsite)

Today | Insights in a customer journey



Shopping Minds Nederland bv

Vondellaan 136 - 140

3521 GH Utrecht | The Netherlands

T +31(0)85 401 73 13 

strategie@shoppingminds.com

Copy of presentation? 

Leonard@shoppingminds.com

Hans@shoppingminds.com


