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What Can We
See ...

Gartner Hype Cycle for
Emerging Technologies, 2019
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Light Cargo Delivery Drones
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Augmented Intelligence C?
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3D Sensing Cameras

Autonomous Driving Level 4
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Expectations
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etworks
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Expectations

Peak of
Innovation Inflated Trough of Slope of Plateau of
Trigger E ions Disillusi Enligt nent Productivity
Time
Plateau will be reached:
less than 2 years @ 2to5years 51010 years () morethan 10 years @ obsolete before plateau As of August 2019

gartner.com/SmarterWithGartner

Source: Gartner

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved. Ga rtne';

Gartner Hype Cycle for Digital
Marketing and Advertising, 2019

Artificial Intelligence for Marketing

Conversational Marketing

Real-Time Marketing

Customer Journey Analytics
Advanced Supply-Side Bidding

Customer Data Platforms

Personification

Mobile Wallet Marketing
Consent and Preference Management

Location Intelligence for Marketing

Shoppable Media
Visual Search for Marketing Account-Based Marketing Platforms.
Event-Triggered Marketing

Over-the-Top TV Advertising
Scannable Marketing

Identity Resolution
Predictive
Analytics

Ad Blockin:
Mobile Marketing Analytics
Multitouch Attribution Ad Verification

Native Advertising
Personalization Engines

Blockchain for Advertising

Social Analytics
Multichannel Marketing Hubs

Influencer and Advocacy Marketing
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What Can We Strongly

Wearables AR/VR

Biometry
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What Can We Strongly

See ...
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. ortane Our World
Life expectancy

0 Add country
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Ovyears
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Source: Riley (2005), Clio Infra (2015), and UN Population Division (2019) CCBY

Note: Shown is period life expectancy at birth, the average number of years a newborn would live if the pattern of mortality in the given year were to
stay the same throughout its life.
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What Can We Strongly
See ...

INTERNATIONAL TOURIST ARRIVALS 1€

1.8 Billion

Actual Trends vs Tourism 2030 Forecast- World
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What Can We Strongly
See ...

OurWorld  Research Latest

in Data A

About Donate

International Tourist Arrivals by World Region
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ource: United Nations World Tourism Organization - World Tourism Barometer (2019)

Our World
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International Tourist Arrivals by World Region
100% * Africa

80% Asia & Pacific
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Source: United Nations World Tourism Organization - World Tourism Barometer (2019) CCBY
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To Be Practical

B statcounter

GlobalStats Press Releases FAQ About Feedback

Facebook*, 0.96% Google Maps', 0.75%

Bing, 118%
Google bing Yahoo! Baidu YANDEX RU DuckDuckGo

Amazon*,199%  Yanoo.141% 92 96% BL‘ & 092% & &

YouTube® 2.98% =

Se a rc h E n g i n e Search Engine Market Share Worldwide - September 2019
Market Share Q2 2019

Search Engine Market Share Worldwide

Sept 2018 - Oct 2019
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40%
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Make Stand Out -
IS the key!
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To Be Practical - Bristol Grill Restaurant
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To Be Practical - Bristol Grill Restaurant

How customers search for your business ® PERFORMANCE

1 month
Views Searches Activity

Direct
0 Customers who find your listing searching for 291 K 161 K 30‘2K
your business name or address

Discovery Direct 18.5K (+20%)

Customers who find your listing searching for a
category, product, or service

O

Total Searches Customers who find your listing searching for your business name or address

161,078

Branded Discovery 143K (+38%)
Where customers view your business on Google Customer actions @
The Google services that customers use to find your business The most common actions that customers take on your listing
1 quarter 1 quarter
Total views 618K Total actions 1.02K
20,000 B Lstingons| W () Visityour website
19.3K 687
15,000 W Listingon M 30 0 Request directions
599K 275
10,000 20 B ¢ Callyou
55
5,000 10
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To Be

Spain
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Puerto Rico

Asador-Restaurante Las Vegas

To Be Practical - Spain

a Google Maps

Busto de Antonio Rodrigues Sampaio
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S. Terminal 4s

Church of Santa Maria 0 | - . Caldas de Prexigueiro
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