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“Of the estimated $30 trillion i ddle-class consumption growth |
estimated %Meen 2015 and 2030 $1 trillion is expected to come from

-



BRIC & EMERGING TRAVEL MARKETS (US$B)

Indonesia
China
U.AE.
Saudi Arabia
Thailand
Qatar
India
Mexico
Argentina
Malaysia
Colombia
Brazil

Russia

Emerging Markets, Online Travel Market
CAGR, 2091 4-2020




OUTBOUND TRAVEL SPENDING ($BILLION)

Bl Developed I Emerging

$610 e The 10 Big Emerging

$542 Markets (BEM)
economies are
2356 Argentina, Brazil, China,
India, Indonesia,
Mexico, Poland, South
Africa, South Korea and
Turkey.

https://en.wikipedia.org/wiki/Emerging_market

995 2005 2015 2025

https://www.visa.com/partner-with-us/visa-performance-solutions/international-outbound-travel-projections/index.html






MEDIANEXT

French (France)

processus, flux de travail

1s much simpler,

and much quicker

and our translated content
is better quality.

i They had antiquated
: content on the site

" that was not reflective of the brand

00:01:28:12

Target
Apvégmt.leﬂgdetrwuil

qui ne reflétait pas la marque.

" LA préient le processus est bien plus simple

Modified Target

A présent, le processus est bien plus simple

Quality Check

Time

00:01:28:12

00:01:30:13
-9

00:01:30:17
00:01:31117

00:01:36:14
00:01:38:13

Task info

Quality Check has not been run yet







OMNI CHANNEL CUSTOMER EXPERIENCE NOW

Property Messaging Web Channel

' 1 r

* Monitors , . Kios‘ks i *Brand.com and non brand.com

* InroomTV * Offers *Transactions, abandons, cancels  B8"
* Inroom phone o~ * Transactions OTA 5 L

Franchisee Relationships esurveys, Wish lists L
* Contracting
* Site Selection / 2
* Brand communications " g

Mobile Channel

. .«);n ivity
&y

Property Locations Location
* Transactions
+ Purchase istory g Compa?ytlntere:thoards
* GuestBehaviors o osts, pins an es
* Preferences @ * Followers and following
e *  Forums

Company Social Sites

n * Friendsand fans
- * Followers, following, likes

. * Influencernetworks, reviews
- N
yelp * CustomerService

"o

Custom Content
* UGC(UserGenerated
YUI@ Content)

* PartnerChannels

*  Viewersand posters
Embed activity

Loyalty Programs B— YOUR

¢ Clubsand contests

* (Co-branded credit card

* Loyalty tier and point balance
* Travelpartners

Call Center
* |ssue resolution ]
* Surveys 4

* Reservations, call notes

Traditional Media
* Radio, TV, Newspaper Dlgital Media

B . Bilboards Direct Marketing Ad click risanied
4 * Magazines 4 * Email offers and response * Paidsearch
T —

g * Promotions, invitations - * Adre-targeting
* Newsletters, magazines, * Affiliates
< * brochures




OMNI CHANNEL CUSTOMER EXPERIENCE FUTURE







MARKETS?

Phocuswrigth @E@

Download for free at: www.transperfect.com/Phocuswright-whitepaper-wf
Download for free at: www.transperfect.com/vice-future-travel



http://www.transperfect.com/Phocuswright-whitepaper-wf
http://www.transperfect.com/vice-future-travel

MARKETS & PRODUCT

Opportunity

Competition






MACHINE VS HUMAN TRANSLATION

4

Cost
Conversion
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TECHNOLOGY

X ¢ O

Cut & Paste TMS <> CMS/CRM Proxy delivery
Integration




de.brand.com

jp.brand.com
ch.brand.com
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Uma semana de magia-i

=

Adultos (10+) O @ ST

CRegont B

SEVEN SEAS CRUISES

IJARYI R




GLOBAL MARKETING
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The world’s best businesses know that
potential customers can be anywhere

BE EVERYWHERE™

Joel Brandon-Bravo
Vice President Travel
+44-7494-061-440
jbbravo@transperfect.com
@j_brandon_bravo



